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Sales were down by low-to-MSD % in Q1, 
in line with expectations

Challenging market conditions but some green shoots 
for this “small” quarter (low season):

EC 6.18 sales up by +12.3%

Healthy level across most brands

down by LSD%

Sales were up by very strong DD% in Q1, 
driven by cognac and to a lesser extent L&S

5

Sales were down by MSD% in Q1, mostly impacted by 
Germany where consumption is weak 

and promotional activity is high 

Sales were up by LSD% in Q1, 
mostly driven by the Nordics

Sales were down sharply in Q1, affected by
discontinuation of partner brands’ distribution in the BNL 

from April on; France was almost flat

Sales were up by mid-to-HSD % in Q1, led by South 
Africa, while the Middle East conflict had a slight negative 

impact in the region

Slight decrease

up by low to MSD %

Sales were up by low-to-MSD % in Q1, 
mostly driven by cognac

Slight improvement vs. Q4
at 4 months

Slightly negative
o/w slightly positive in volume

Sales were down by HSD % in Q1, 
impacted by some destocking

Sales were down by very strong DD% in Q1, 
affected by high comps



As expected, sales in China were down by LSD % in Q1 in a still challenging market, marked by soft consumer confidence and regulatory restrictions
on alcohol consumption; this performance demonstrates the solid resilience of Rémy Martin and the strength of the execution during the 6.18 e-
commerce Festival

Hainan, Macau and Hong-Kong improved, contributing to the overall performance, while Taiwan remained challenging

Overall, Q1 value depletions were up by LSD %, driven by RM CLUB

In Rest of Asia, sales were up by very strong DD % in Q1, mostly driven by Louis XIII, RM XO and RM VSOP
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North America: 

o Sales were up by MSD % in Q1, despite high comps.; performance was mostly driven by the US and more particularly by RM 1738. In parallel,
Canada was still affected by some destocking

o Q1 US value depletions were down by MSD %, sequentially improving compared to previous quarter, thanks to the solid performance of Louis XIIII
as well as the greater resilience of RM 1738

o The UK & Nordics were up by high-teens % in Q1, driven by RM VSOP, 1738 and Louis XIII; market share gains were driven by greater pricing
agility, new listings and improved in-store visibility

o Europe 3PD was down by MSD % in Q1, mostly impacted by Germany which was partially offset by Czechia and Switzerland
o AMEI & CIS were up by very strong DD %, boosted by South Africa which has fully offset headwinds in the Middle East
o Benelux & France were down by very strong DD %

EMEA Q1 value depletions: up by very strong DD %

US
Price-Mix: -1 pts YoY

12M basis, ended June 26

Latin America: sales were down by very strong DD % in Q1, impacted by high comps. (sales were multiplied by 3 last year)
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North America:

o Sales were down by LSD % in Q1, reflecting some phasing effects following Q4; however, Q1 US value depletions showed solid growth at MSD %, led

by all key brands (Cointreau, The Botanist, Bruichladdich and Mount Gay)

o China: down by strong DD % in Q1, in line with Q1 value depletions; market was particularly tough and was marked by strong promotional activities

o Rest of Asia: up by mid to HSD % in Q1, driven by Australia and Japan (mainly Bruichladdich and Telmont) while New Zealand continued to face
tough economic market conditions

o The UK & Nordics were down by MSD % in Q1, affected by tough market conditions and some destocking at two key retailers

o Europe 3PD was down by MSD % in Q1, primarily impacted by Germany and Italy, partially offset by solid trends in Greece, Spain and Czechia

o Benelux & France were down by very strong DD % in Q1 while AMEI & CIS were also down by strong DD %, linked to the Middle East conflict as
most of our footprint is in the UAE

EMEA Q1 value depletions were down by MSD %

Latin America: down by mid-teens % in sales in Q1, reflecting a high base of comparison

US
Price-Mix: -2 pts YoY

12m basis ended June 26
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Appendices
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(In €m)
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Q&A

Q1 SALES 2026-27


