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+27.3% +39.9% Ratio A
0.79x+29.4% 

vs. 2Y

€1,312.9m €334.4m

68.6%

+1.5pp 

€901.1m

*

*

(*) Organic growth

*

* +2.3pp *
25.5% of sales

€353.3m
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Group brands: +27.7% Partner brands: +15.2%
14



Group sales
breakdown
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Appendices
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38Organic sales growth: at constant Currency & scope
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