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FY 21/272 ~New records for Rémy Cointreau

FY ORGANIC*
SALES GROWT

+21.3%

+29.4% vs. 2Y

FY VALUE
DEPLETIONS

FY GUIDANCE

CONFIRMED

(*) At constanturrency& scope

Outstanding annual performandeiven by significant mix price (+9.2%) and exceptional volume growth (+18.2%)
As expected, Q4 sales dovdm%* (i.e. up +4.2% vs. 2\f)pacted bystrategic inventory management and unfavorable
calendar effectinked to CNYc(3.0 ptsat the Group level,i.ee ¢ ®n Y 0

Robust consumer trends in Americas and EMEEAvity temporary affected in China by lockdowns

AMERICAS were up +30.0%gsted by new consumption paradigm in the +88.2% vs. 2Y
APAC: +25.8% (+19.8% vs.@¥)en by outstanding performance of CLUB, Louis Xlll and XO ; strong expansion of
EMEA was up +22.486l by remarkable growth of Cointreau and whiskies ; almost back-tmpictleve(-3.5% vs. 2Y)

Very strong doubldigitgrowth inChina and EMEA
The USvere up +MSD% (strong DD% excl. VSOP) on top of significant(eorp086 LY§hich translateén c.+60% of
value growth on 2Y bagis'w c.+15.0 pts of migrice effects)

Current Operating Profitery strong organic growth
Organic improvement @urrent Operating Margin

MSD%Mid-singledigit growth; DD%: Doubldigit growth

whis



Q4 21/22 - Strong investments behind our Global priority brands
New XO campaign for new generation of hedonists in China

MEDIA

Results: > 1.3m of impression
A Outdoor media in 19 cities

PR

Results: c. 225m of impression

SOCIAL MEDIA

Results: c. 440m of impression

VISIBILITY

Results: ¢.400 stores in 58 cities

E-commerce/CRM: drive traffic and conversion during CNY
Results: ¢.5 000 bottles sold / more than 10,000 members recruited



Q4 21/22 - Strong investments behind our Global priority brands
Louis XIIl unveils its new campaign ‘Believe in Time’

. 3 *
LOUIS XIII Ol

PRESENTS PRESENTS

BELIEVE IN TIME

Solange as Mother Earth Magnified by Guo Pei

 BELIEVE IN TIME

PLEASE DRINK RESPONSIBLY




Q4 21/22 - Strong investments behind our Global priority brands
Cointreau embraces mixology rise during game day

Social Media
Drive Awareness & Engagement
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Drew Brees Media activation with the #1
Retired new Orleans saints most  highly-engaged  sports
Quarterback property: bleacher report



