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Rémy Cointreau emerged stronger from crisis
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Solid progress towards our sustainability journey
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Introduction
Eric  Val la t ,  CEO



Covid-19 has accelerated long-lasting consumer trends
Well-positioned to seize new growth opportunities
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Covid-19 has accelerated long-lasting consumer trends 
Reinforced confidence in 2030 strategy
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Priority 1 : Increase value per case
Keep focus on retail price
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… but look beyond 



Priority 2 : Enhance portfolio management
A transformation project
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Priority 3 : Implement client centric model
Louis XIII is our spearhead
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…      and ecom is the game changer



Priority 4: Achieve responsible growth
A priority deeply rooted in our genes
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Priority 4: Achieve responsible growth
An opportunity to accelerate, leveraging a new paradigm
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Well on track to achieve 2030 financial objectives…
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… thanks to very strong results in 2020/21 despite pandemic
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Business Review
Eric  Val la t ,  CEO



Strong resilience led by Cognac performance 
Sharp sales acceleration in H2

16



Strong resilience led by outstanding growth in the US and 
China recovery in H2
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Cognac division
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Solid growth led by the US, China and the UK

19



30.1% current operating margin (+2.0 pts*)
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Louis XIII: true luxury icon
Pioneer DtoC model in the industry
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Remy Martin
Leverage momentum and resonate with clients’ cultures
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Remy Martin
Celebrate Fine Champagne

23



24



Liqueurs & Spirits division



Sales performance impacted by on-trade closure and travel retail
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Profitability preserved at 13.3% current operating margin (+0.8pt*)
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Liqueurs & Spirits : embrace the cocktail culture
Leverage booming at home mixology to grow awareness 
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Liqueurs & Spirits 
Establish brands as most thought-provoking Single Malt Whiskies
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Financial results
Luca Marotta, CFO



Current Operating Profit
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Current operating margin
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Net profit
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Non-recurring items
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Net debt/ Cash flow
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Net financial expenses
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Foreign exchange – Hedging impact
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Balance sheet as of 31 March 2021

Gross financial

debt

920
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941



ROCE
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Changes in capital employed
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+42.8M€

+3.3% 

(M€)

+30.1 -1.8



Ordinary dividend at all time highs
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Share Buyback up to 1m shares
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Outlook

Eric Vallat, CEO
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Outlook 2021/22



2030 objectives confirmed 
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