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9M 2019/20 Sales : Key Messages

24.01.2020 2

•

‒

•

‒

•

•

•

•

•

•

‒

‒

‒

‒

‒

‒



9M 2019/20 Sales Analysis
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Currency Impact on 9M 2019/20 Sales
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USD
+15.7

HKD
+1.2

JPY
+1.0

CNY
+0.9

SGD
+0.5

CAD
+0.4

€m



Quarterly Organic Sales Growth
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FY18/19: +7.8% (RC Brands: +9.8%)

+1.1%

9M 2019/20: -6.5% (RC Brands: -1.0%)
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9M 2019/20 Organic Trends by Region (1)
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Comments are for the Group Brands (i.e excluding Partner Brands)



9M 2019/20 Organic Trends by Region (2)
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Comments are for the Group Brands (i.e excluding Partner Brands)



9M 2019/20 Organic Growth by Division

24.01.2020 8

-32%

-27%

-22%

-17%
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(-3.8% excluding
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(-1.7% excluding
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House of Rémy Martin (-1.6% OSD in 9M)
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Source: NABCA/Discus

Source: NABCA
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REMY MARTIN: LAUNCH OF THE NEW GLOBAL CAMPAIGN

“TEAM UP FOR EXCELLENCE” IN VERSAILLES



Liqueurs & Spirits (+0.7% OSG in 9M)

▪

▪

▪

▪

▪

24.01.2020

Source: NABCA/Discus

Source: NABCA
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Liqueurs & Spirits (+0.7% OSG in 9M)
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BRUICHLADDICH OPENS A “LADDIE SHOP” in XIAMEN (CHINA) 

DISPLAYING OUR ISLAY SINGLE MALTS AND GIN



Partner Brands (-67.8% OSD in 9M)
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Outlook
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Q&A
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