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C ORPORATE SOCIAL & ENVIRONMENTAL
RESPONSIBILITY
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All around the world, there are clients seeking exceptional 
ex per iences;  c l ient s  for  whom a w ide range of  ter roi rs 
means a  var iet y  of  f lavors .  Thei r  exact i ng s t andards 
a re  propor t iona l  to  ou r  ex per t i se  –  the  f i nely-honed 
sk i l ls  that we pass down from generat ion to generat ion. 
The t i me these c l ient s  devote to  d r ink ing our products  
is a tr ibute to al l those who have worked to develop them.

It  i s  for  these  men and women that  Rémy C oi nt reau,  
a family-owned French Group, protects its terroirs, cultivates 
except iona l  mu lt i -centenar y spi r i t s  and under takes to 
preser ve thei r eterna l modernit y.  The Group's por t fol io 
i nc ludes 12 un ique brands,  such a s  Rémy M ar t in and 
L ou is  X III  cognacs ,  and C oint reau l iqueur. 

R é m y  C o i n t r e a u  h a s  a  s i n g l e  a mb i t i o n :  b e c o m i n g  
the world leader in except iona l  spi r i t s .  To th i s  end,  i t 
re l ies  on  the  com m it ment  and crea t iv i t y  of  i t s  1, 80 0 
employees and on its distr ibution subsidiaries establ ished 
in the Group's  s t rateg ic  markets .

Rémy C oint reau i s  l i s ted on Euronex t  Par i s .
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0 6
A  W O R D  F R O M  
T H E  C H A I R M A N

0 8
G R O U P  P R O F I L E 
A N D  S T R A T E G Y

2 0
G R O U P  P O L I C Y  
A N D  C O M M I T M E N T S

2 4
K E Y  F I G U R E S 
A N D  M E S S A G E S 

0 1 _ T E R R O I R S

W E  R E S P E C T  T H E 
S O I L  T O  R E V E A L 
T H E  D I S T I N C T I V E 
C H A R A C T E R  O F 
E X C E P T I O N A L  
T E R R O I R S

2 7
E N C O U R A G I N G  R E S P O N S I B L E 
A N D  E N V I R O N M E N T - F R I E N D L Y 
G R O W I N G  M E T H O D S

3 0
M A I N T A I N I N G  T H E  
T E R R O I R  T O  C O U N T E R  
T H E  S T A N D A R D I S A T I O N  
O F  T A S T E

3 2
I N V E S T I N G  A N D  I N N O V A T I N G 
T O  R E S T O R E  T H E  E S S E N C E  
O F  T E R R O I R S

0 2 _ P E O P L E

W E  A R E  B U I L D I N G  
O U R  F U T U R E  W I T H 
M E N  A N D  W O M E N  W H O 
C R E A T E  S I N G U L A R I T Y

3 7
T R U S T I N G  I N T E L L I G E N C E  
A N D  C O L L E C T I V E  C R E A T I V I T Y

4 1
M A K I N G  A  C O M M I T M E N T  
A N D  E N C O U R A G I N G  
O U R  S U P P L I E R S '  
S U S T A I N A B L E  P R A C T I C E S

4 3
G E T T I N G  I N V O L V E D  I N  T H E 
C O M M U N I T I E S  A N D  A C T I N G  
A S  A  R E S P O N S I B L E  P L A Y E R

0 3 _ T I M E

W E  M A K E  T I M E  O U R 
A L L Y  I N  C R E A T I N G 
E X C E P T I O N A L  P R O D U C T S

4 7
P R E S E R V I N G  R E S O U R C E S  
T O  P R O T E C T  T H E  F U T U R E

4 9
S U P P O R T I N G  T H E  E N E R G Y 
T R A N S I T I O N  A N D  L I M I T I N G 
C A R B O N  E M I S S I O N S

5 1
R A I S I N G  A W A R E N E S S  
O N  T H E  I M P O R T A N C E  
O F  T R A N S M I S S I O N

5 4
T A B L E  
O F  E N V I R O N M E N T A L 
I N D I C A T O R S  
B Y  S I T E
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I n  keepi n g  w i th  ou r  predecessor s ,  the 
m e n  a n d  w o m e n  o f  R é m y  C o i n t r e a u , 
whether they are in Cognac, Angers, Islay, 
Athens or  Barbados,  a re  more at tent ive 
than ever to  the qua l i t y  and un iqueness  
of our spi r its.  Today, each of our Mai sons 
cont i nue s  t o  w i n  over  p a s s ion a t e  a nd 
d iscern ing c l ients throughout the world. 

O u r  bra nds  a re  s i mu lt a neous ly  rooted  
i n  thei r  t er roi r s ,  h i gh ly  contempora r y  
and destined to achieve global recognition. 
The brands’ success is fundamentally linked  
to the savoir-faire of those women and men 
who have succeeded each other, sometimes 
for  more than 30 0 years ,  and who have 
cra f t ed  thei r  s i ng u la r i t y.  Th i s  success 
der ives f rom a scent ,  aroma or t a ste that 

lay w ith i n the memor y of  connoi sseurs 
who recogn ise that  un iqueness and w ish  
to share their experience with others. Around 
the world, people are exper iment ing with 
new ways of savour ing our products and, 
i n  doing so,  cont r ibute to  per pet uat ing 
the desi re  for  except iona l  spi r i t s .

A s Cha i r man of  Rémy C oi nt reau s i nce 
October  2017,  th i s  her i t a ge ha s  forged  
m y  c o m m i t m e n t :  i n  r e l a t i o n  t o  o u r 
cl ients, to be at tent ive to product qual it y  
a nd  pro ducer s’  ded ic a t ion ;  i n  r e l a t ion 
to  ou r  s t a keholders ,  to  s i mu lt a neous ly 
mee t  t a rge t s  for  g row th ,  prof i t ab i l i t y 
a n d  e c o n o m i c  s u s t a i n a b i l i t y .  N o r  
am I  forget t ing our ambit ion in the area 
of  C or porate  Socia l  Responsibi l i t y.

A  W O R D  F R O M  T H E  C H A I R M A N

MA R C  H É R I A R D 
D U B R E U I L

Acro s s  a l l  ou r  a c t iv i t i e s  a nd  for  e a ch  
of  our businesses ,  our empha si s  must  be 
on susta inable,  responsible,  t ransparent 
and shared practices. Our 2020 CSR plan, 
init iated last year, bui lds on init iat ives to 
decrease our carbon emissions (ecodesign 
of  product s ,  f reight  opt i m i zat ion,  etc .) 
and reduce our env i ronmenta l  foot pr int 
(energ y,  water  and l iqu id wa ste).

Thanks to our research and act ions,  th is 
responsibi l i t y  i s  now inst i l led in ever y 
par t  of  our Group.  Rémy C oint reau ha s 
t h e r e f o r e  r e a f f i r m e d  i t s  c o m m i t m e n t  
to the Global Compact init iat ive and to its 
2020 st rateg y,  ba sed on the Susta inable 
Development  G oa ls  (SDG s) a s  def i ned 
by the United Nat ions .  Ever y company 
i nvolved  i n  C SR repor t i ng  (a ccord i ng 
to the French "Grenel le  II  law") repor t s 
a l l  o f  i t s  c o r p o r a t e ,  e n v i r o n m e n t a l  
and soc ia l  i n for mat ion.  Th i s  repor t i ng 
p r o c e s s  a l s o  e n h a n c e s  o u r  s t r a t e g i c 
ref lect ion for  the Group.

T h e  l e g a c y  o f  o u r  p r e d e c e s s o r s  a l s o 
leads us to be bold,  s t and ing among new 
generat ions who want to  create  or ig ina l 
products for the globa l economy of today 
and tomorrow. Our major  concerns are  
t o  pr e s er ve  ou r  s avo i r - f a i r e ,  en h a nc e 
sk i l ls and mot ivate ta lented people, since 
i t  i s  thanks to the commitment of  a l l  our 
employees that we wil l fulf i l our ambition: 
being the leader in except iona l  spi r i t s .

T h e  y e a r  2 0 1 7/ 2 0 1 8  h a s  c o n f i r m e d  
the  re leva nce  of  ou r  s t ra teg ic  choices . 
Th i s  yea r,  ou r  g row th  ha s  a cce lera ted 
even f ur ther under the i mpet us of  A sia , 
t h e  Un i t e d  S t a t e s  a n d  G l o b a l  Tr av e l 
Reta i l .  At  constant  scope and exchange 
rates ,  our sa les  a re  up +7.2%. C ognacs 
were  pa r t icu la r ly  i ns t r u ment a l  i n  th i s 
per formance,  i l lust rat ing the relevance 

of  our s t rateg y to move upmarket .  Our 
upg ra d i ng ef for t s  w ith i n  the  L iqueu rs 
and Spir its d iv ision have fur ther elevated 
Rémy Cointreau's ambit ions and has given 
us con f idence in the f ut ure.

All around the world, connoisseurs seeking 
except ion have the mind of  a  col lector. 
They  seek  ra re  t er roi r s ,  recog n i ze  the 
know-how behind exceptional aromas, and 
appreciate  the va lue bestowed by t i me.  
The bond that we create between terroirs, 
people  and t i me,  i s  the bond that  un ites 
us ,  i n  a  sust a inable  way,  w ith the world 
of  today and tomorrow.
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_ A  P O R T F O L I O  
O F  E X C E P T I O N A L  S P I R I T S

6 7 %

T h e  R é m y  C o i n t r e a u  G r o u p  h a s  a  p o r t f o l i o  o f  1 2  e x c e p t i o n a l 
wor ld -r enow ne d  br a nd s :  R émy  M a r t i n  a nd  L ou i s  X I I I  cog n a c s , 
C oint reau l iqueur,  Greek Meta xa spi r i t ,  Mount Gay r um, St-Rémy 
brandy,  The Botan ist  g in,  and s ingle  ma lt  wh isk ies  Br u ich ladd ich, 
Por t Charlot te,  Octomore, Westland and Domaine des Hautes Glaces. 
Dur ing the 2017/2018 f inancia l  year,  the Group’s  net  sa les  tot a l led 
€1,127 mi l l ion, w ith organic grow th of 7.2% (with the Group’s brands 
up by +9.2%).

The House of  Rémy M artin: 
Rémy M ar t in and L ou is  X III 

The Liqueurs  
& Spir its  d iv ision:
C oint reau,  Meta xa ,  
Mount Gay,  St-Rémy,  
The Botan ist  and  
s ingle  ma lt  wh isk ies

The Par tner Brands 
d iv ision:
Thi rd-par t y brands 
d i s t r ibuted by the Group

LIQUEURS & SPIRITS DIVISION
HOUSE OF

RÉMY MARTIN

cognac liqueur whisky gin rum brown spirits

UPPER  
LUXURY

LUXURY

PREMIUM

ULTRA  
PREMIUM

2 4 %

9 %

€ 7 6 0 . 0  m i l l i o n

€ 2 6 6 . 8  m i l l i o n

€ 1 0 0 . 2  m i l l i o n

i n  net  sa les

in net  sa les

in net  sa les

Net sa les by d iv ision
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H I G H - E N D  P O S I T I O N I N G  
I N  A  H I G H  G R O W T H  S E G M E N T

In  2017/2018, the Group’s  exceptional 
spir its  (with a  sales  price higher  
than US$50)  represented 53%  
of  the Group’s  net  sales  (compared  
with 51% in  2016/2017 ) .

Rémy Cointreau therefore has a legit imate 
posit ion in this segment, which represents 
a round 8% of  the globa l  spi r i t s  market . 
Except iona l  spi r i t s  have seen ver y h igh 
g row th i n  recent  years  (+12% per  year 
o n  a v e r a g e  c o m p a r e d  w i t h  + 6 %  f o r  
t he  over a l l  sp i r i t s  m a rke t),  d r iven  by  
a move towards the high-end of the market 
a nd  a n  ever  more  dema nd i n g  c l ient e le  

i n  t e r m s  o f  t h e  q u a l i t y,  p r o d u c t i o n , 
know-how and h istor y of  the spi r it s  that  
they consume.

The Group’s ambition is that our exceptional 
spi r i t s  g radua l ly  i ncrea se to  more than 
60% of  our net  sa les ,  over t i me.

C ontr ibution of  exceptional  spir its 
(>US$50) to the Group’s  net  sa les

Worldwide spir its 
market trends

Worldw ide avera ge 
annua l  g row th  
i n  spi r i t s  sa les

Increase in the 
worldwide u ltrawealthy 
populat ion,  2017/2021

+ 2 0 %
For our c l ient s ,  
th i s  g row th shou ld  
be accompan ied by  
a  shar p increa se in thei r 
wea lth in va lue terms

+ 6 %

2
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55% 51% 49% 47% 35-
40%
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45% 49% 51% 53% 60-
65%

<USD50
>USD50

Spir its  > USD50: a fa st-Growing Segment

S o u r c e:  IW S R ,  Ré m y C oin t r e a u ,  In te r n a t io n a l  S p i r i t s  M a r ke t  e s t im a te d a t  $20 0 b i l l io n .

+12%3.3%

0.2%

5.5%

27.8%

63.9%

8.2%
€16 billion +11.7%

+1.8%

+12.0%

+6.3%

+5.0%

MARKET VALUE SPLIT
PER PRICE SEGMENT

CAGR 2009/2016
(IN VALUE)

UPPER LUXURY
>$1,000

LUXURY
$100-$1,000

ULTRA PREMIUM
$50-$100

PREMIUM
$20-$50

MASS
<$20
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Travel  Reta i l  representat ive of f ices

Group ad min ist rat ive s i tes

Group product ion s i tes

L O C A L  K N O W - H O W ,
A N  I N T E R N A T I O N A L
P R E S E N C E

Today,  the  Group ha s  a  dozen d i rec t ly 
owned subsidiaries (from the United States  
to China, including the United K ingdom, 
Belgium, the Czech Republ ic and Japan). 
The Group established its latest subsidiary 
i n  M a l ay s i a  on  1  O c t ob er  2 017.  T h i s 
d i s t r ibut ion net work a l lows the  Group 
to i mplement a  pr ice  s t rateg y and to be 
selective about its sales outlets in a manner 
consistent w ith it s  h igh-end posit ion ing.

Rémy Cointreau began building  
i ts  distr ibution network across  al l 
continents  at  the end of  the 1950s.
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Trend in organic growth 
for the Group

Trend in organic growth
in zone

Trend in organic growth
in zone

Trend in organic growth
in zone

4.7%

9.4%

-2.7%

7.5%

7.2% 6.5%

-0.9%

17.1%

0.3%

1.0%

7.9%

-0.9%

Group Americas

Europe,
Middle-East
& Africa Asia Pacific

€1,127.0 M €436 M €342 M €349 M

39% 30% 31%

i n  net  sa les in net  sa les in net  sa les in net  sa les

of  Group sa les of  Group sa les of  Group sa les

Singapore

Bridgetown, 
Barbados

Seatt le

Samos

Cognac
Angers

Is lay

Miami

Athens

London Moscow

Johannesburg

Tokyo

Shanghai

Taipei ,  Taiwan
Hong Kong

Ho Chi  Minh

Kuala Lumpur,  Malaysia

Prague

Brussels
Paris

Geneva

Glasgow

New York
Saint-Jean-d’Hérans
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Bridgetown,  Barbados

Seatt le

Samos

Cognac
Angers

Is lay

Miami

Athens

London Moscow

Johannesburg

Tokyo

Shanghai

Taipei ,  Taiwan
Hong Kong

Ho Chi  Minh

Kuala Lumpur,  Malaysia
Singapore

Prague

Brussels
Paris

Geneva

Glasgow

New York
Saint-Jean-d’Hérans

D I S T R I B U T I O N  N E T W O R K

2017/2018 REVENUE
(AS % OF TOTAL AMOUNT)

Travel  Reta i l  representat ive of f ices

A M E R I C A S  Z O N E :  39% of  2017/2018 sales

E M E A  Z O N E :  30% of  2017/2018 sales

A S I A - P A C I F I C  Z O N E :  31% of  2017/2018 sales

Group ad min ist rat ive s i tes

Group product ion s i tes
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B E C O M E  T H E  G L O B A L  L E A D E R 
I N  E X C E P T I O N A L  S P I R I T S

E a c h  o f  t he  G r oup’s  s p i r i t s  i s  l i n ke d  
to  a  par t icu lar  ter roi r  and know-how:

W i t h i n  t h e  A O C  C o g n a c  r e g i o n ,  
t h e  H o u s e  o f  R é m y  M a r t i n ’ s  e a u x -
de -v i e  c ome  e xc lu s i ve l y  f r om  G r a nde 
Champagne and Petite Champagne, which  

have  u n r iva l led  a romat ic  prof i le s  a nd 
a geing potent ia l .

Our Islay single malt  whiskeys are made 
u n i q u e l y  f r o m  S c o t t i s h  b a r l e y,  t h e n 
d i s t i l led  a nd  a ged  on  the  i s le  of  I s l ay 
in accordance w ith t rad it iona l  methods.

The increasing strength of our pioneering 
brands: single malt whiskies, The Botanist 
g in or Mount Gay rum prov ide at tract ive 
g row th potent ia l .

Increasing the desi rabi l it y of our spi r its: 
e s t abl i sh i ng  a  d i rec t  a nd per sona l i sed 
r e l a t ion sh ip  w i t h  ou r  c l i ent s  t h r ou gh 
m e d i a  a n d  d i g i t a l  i n v e s t m e n t s  w i t h 
targeted creat ive content, but a lso unique  
and unforget t able  events .

Retaining our clients: a better understanding 
of  thei r  ex pec t a t ions  a l lows  a  genu i ne  
a nd long-la s t i ng  re l a t ionsh ip  w ith  ou r 
brands.

The Group’s  st rateg y of  mov ing towards 
the h igh-end of the market must be based 
on a distr ibution network whose expert ise 
i s  consi s tent  w ith the posit ion ing of  our 
brands: select ive retai l (wine merchants), 
h i gh-end ba rs ,  res t au ra nt s  a nd hote l s ,  
a n d  e v e n  " r e t a i l " :  f o r  i t s  L o u i s  X I I I 
cognac, the Group has a specif ic sales force  

a nd  h a s  op ene d  t wo  s t o r e s  de d ic a t e d  
to  the brand.

The development of on l ine sa les w i l l  a lso 
play a  role  i n  developing a  more d i rect 
approach to the distr ibution of our spirits.

R é m y  C o i n t r e a u ' s  2 0 2 0  C S R  p l a n  
operat ional ly focuses on 10 of the United 
Na t ion's  17  Su s t a i n a b le  D e ve lopment 
G o a l s ,  s e l e c t e d  b a s e d  o n  r e l e v a n c y  
to  the Group. 

I n  p a r t i c u l a r,  b y  2 0 2 0 ,  t h e  G r o u p ’s 
ambit ion i s  to  ach ieve 10 0% responsible 
p u r c h a s i n g  ( p e r c e n t a g e  o f  s u p p l i e r s 
h av i n g  j o i ne d  SE DE X ),  a nd  h av e  a l l  
of  i t s  w i nema k i ng pa r t ner s  com m it t ed  
to an env ironmental approach (AHVE 1).

Our brands of fer major room for grow th 
i n  t h e  y e a r s  t o  c o m e :  L o u i s  X I I I  i n  
the United States, Rémy Martin in Africa, 
as well as Cointreau and Metaxa in China.

O ur distinctive ad van tage

O ur distinctive ad van tage

O ur distinctive ad van tage

O ur distinctive ad van tage

O ur distinctive ad van tage

The speci f ic  character i s t ics  of  these ter roi rs  and our know-how 
make our spi r i t s  except iona l

O u r  bra nd s  h ave  not  ye t  r e a che d  the i r  f u l l  po t ent i a l  i n  a ny  
of  our markets

O u r  c l i e n t s  a r e  s e e k i n g  e x p e r t i s e  a n d  d i s c e r n m e n t  b u t  
above  a l l ,  emot ion  a nd  ex per ience ,  e lement s  con s i s t ent  w i th  
our brand por t fol io

Acknowledged ex per t i se  i n  h igh-end sa les  out let s

Ex per t i se  and C SR in it ia t ives  for  more than 15 years

_  A S S E R T I N G  T H E  U N I Q U E  
P O S I T I O N I N G  O F  T H E  B R A N D S

_  S T R E N G T H E N I N G  T H E  E M O T I O N A L  R E L A T I O N S H I P  
W I T H  O U R  C L I E N T S

_  I M P R O V I N G  T H E  D I S T R I B U T I O N  N E T W O R K  
I N  A C C O R D A N C E  W I T H  T H E  G R O U P ’ S  S T R A T E G Y 

_  A C C E L E R A T I N G  T H E  G R O U P ’ S  A M B I T I O N S  I N  T H E  A R E A 
O F  C O R P O R A T E  S O C I A L  R E S P O N S I B I L I T Y

_  MAXIMISING THE GEOGRAPHIC POTENTIAL OF THE BRANDS 
AND DIVERSIFYING THE DRIVERS OF GROWTH
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E N S U R E S  C O N T I N U I T Y 
A N D  T R A N S M I S S I O N 

4 2 %
Propor t ion
of  women

Propor t ion  
of  i ndependent 
members

5 8 %

 Chairman of Board/Committee* In d e p e n d e n t B o a r d m e m b e r

BOARD
OF DIRECTORS

AUDIT-
FINANCE

NOMINATION AND
REMUNERATION

CSR

MEMBER’S NAME

ATTENDANCE RATE

FRANÇOIS HÉRIARD DUBREUIL

OLIVIER JOLIVET*

YVES GUILLEMOT*

EMMANUEL DE GEUSER*

NUMBER OF MEETINGS IN 2017/2018

DOMINIQUE HÉRIARD DUBREUIL

FLORENCE ROLLET*

GUYLAINE DYÈVRE*

MARC HÉRIARD DUBREUIL

LAURE HÉRIARD DUBREUIL

JACQUES-ETIENNE DE T'SERCLAES*

BRUNO PAVLOSKY*

GISÈLE DURAND

12

86%

7

3

100%

_

_

6

_

_

_

_

_

_

_

5

85%

_

_

_

5

_

_

_

_

3

84%

_

_

_

2

_

_

_

_

_

_

Va l é r i e  C h a p o u l a u d -F l o q u e t  h a s  s u r r o u n d e d  h e r s e l f  
w ith  a  t ea m of  d i rec tors  f rom 8  d i f ferent  nat iona l i t ies 
who come f rom var ious backgrounds:  spi r i t s ,  cosmet ics , 
fa sh ion and accessor ies ,  cu l inar y ar t s…

E X E C U T I V E  C O M M I T T E E  W I T H 
A N  I N T E R N A T I O N A L  D I M E N S I O N

The Rémy C oint reau Group has been admin istered by  
a Board of Directors since 7 September 2004. It separates 
the roles  of  Cha i rman of  the Board of  Di rectors  and 
Ch ief  E xecut ive  Of f icer.  The  prof i les  of  the  B oa rd 
m e mb e r s  r e f l e c t  t h e  v a l u e s  o f  f a m i l y  s u c c e s s i o n ,  
a  c lear  ex per t i se  i n  the world of  lu x ur y goods a s  wel l 
a s  a  deep underst and ing of  i nternat iona l  markets . 

of  which CSR bonus
3 . 4 %

Variable
remunerat ion
3 7 . 8 %

Fixed
remunerat ion
6 2 . 2 %

C omposit ion of  remunerat ion of  senior 
mana gement (exclud ing LTIP)
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VALÉRIE CHAPOULAUD- FLOQUET
chief executive officer

MARC-HENRI 
BERNARD
director of  
human resources

LUCA MAROTTA
chief financial 
officer

VALÉRIE 
ALEXANDRE
director of  
strategic planning

PATRICK 
MARCHAND
operations  
director

PHILIPPE 
FARNIER
chief executive  
officer, house  
of rémy martin

JEAN-DENIS 
VOIN
chief executive  
officer, liqueurs  
& spirits

SIMON COUGHLIN
chief executive  
officer, whisky  
business unit

DAVID ENNES
chief executive  
officer, asia zone 
and global travel 
retail

SPYRIDON 
GHIKAS
chief executive  
officer, emea zone

IAN MCLERNON
chief executive  
officer, americas  
zone
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Change in sa les
(in €m)

Responsible purchasing :
percenta ge of  suppl iers
hav ing joined SEDEX

Change in current 
operat ing marg in

Reduct ion in CO 2 emissions 
per standard case (CO 2 
emissions in kgeq CO 2  
per standard case)

Net prof it /( loss)  (exclud ing 
non-recurr ing items)  
(in €m)

Susta inable w inemaking : 
percenta ge of  A FC 
cooperat ive members’  land 
using an env ironmenta l 
approach

135.0
1,050.7

110.4

1,094.9

83%

30.1

37.2%

1,127.0

89%

22.6 64.3%

151.3

20.7%
 21.0%

17.0%

_ F I N A N C I A L  I N D I C A T O R S

_ N O N - F I N A N C I A L  I N D I C A T O R S

P E R F O R M A N C E S _ F I N A N C I A L  T A R G E T S  F O R  2 0 2 0

_  N O N - F I N A N C I A L  T A R G E T S  F O R  2 0 2 0

Fol low i n g  a  s i g n i f i c a nt  i nc r e a s e  i n  pr o f i t a b i l i t y  i n  2 017/ 2 018  
(+1 . 3  p o i n t s  i n  o r g a n i c  t e r m s) ,  R é m y  C o i n t r e a u  i s  r a i s i n g  
its  target  for current operat ing marg in grow th  over  the three-
ye a r  per io d  end i n g  M a rch  20 20 .  For  the  2017/ 2018 ,  2018 / 2019  
and 2019/2020 f inancia l  years ,  i t  now ex pect s  cumulat ive grow th 
of  2 .4 to 3 .0 points  (compared w ith a  t a rget  of  +0 .8 to  1.8  point s 
prev iously) in organic terms (at constant exchange rates and scope).

Init ia l  target :  
3-year organic  margin  

improvement to  end-March 2020

CHANGE IN BASIS POINTS

Increase in organic  margin 
in 2017/2018

New target :  3-year  
organic  margin increase  

to  end-march 2020

+80

0 50 100 150 200 250 300

180

+130

+240 +300

INDICATORS SCOPE VALUES 
2016/2017

VALUES 
2017/2018

OBJECTIVES 
2019/2020

Decent work and economic 
growth/Promote sustained, 
inclusive and sustainable 
economic growth, full  
and productive employment 
and decent work for all

Responsible purchasing: 
percentage of suppliers  
having joined SEDEX

Take action to combat climate 
change and its impacts

CO2 emissions reduction: 
potential to reduce direct and 
indirect energy consumption

Sustainable land management/
Protect, restore and promote 
sustainable use of land 
ecosystems/ Sustainably 
manage forests/Preserve 
biodiversity

Sustainable viticulture:  
AFC cooperative surface  
areas committed to an 
environmental approach 
(AHVE 1 or the Sustainable 
Viticulture standards)

world

france

france

83%

0 MWh

37.2%

89%

423 MWh

64.3%

100%

900 MWh

100%

Scope 3: Cognac, Angers and Barbados sites,
Domaines Rémy Martin and product 
transportation.

LIFE
ON LAND
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RÉMY COINTREAU’S 
OBJECTIVE

SCOPE SHARES

Ensure healthy lives and promote  
well-being for all at all ages/well-being  
at work

Ensure inclusive and equitable quality 
education and promote lifelong learning 
opportunities for all

Achieve gender equality

Ensure availability and sustainable 
management of water

Decent work and economic growth/
Promote sustained, inclusive and 
sustainable economic growth, full  
and productive employment  
and decent work for all

Reduce inequality within  
and among countries

Ensure sustainable consumption
and production patterns

Take action to combat climate change
and its impacts

Sustainable land use/Protect, restore  
and promote sustainable use of terrestrial 
ecosystems/Sustainably manage forests/
Preserve biodiversity

Peace and justice: build effective  
and accountable institutions

Employee satisfaction

Training/Learning

Equality between  
men and women

Preserve the water 
resource in areas  
of water stress

Responsible 
purchasing

Non-discrimination

Sustainable 
production models/ 
circular economy

Be an actor in  
the fight against 
climate change

Deploy sustainable 
agriculture

Fight against 
corruption

Responsible 
consumption

Employee satisfaction 
surveys

Training plans

Company agreements

Reduction in  
water consumption

CSR assessment of 
suppliers (validation  
of scope: suppliers  
by sales, strategic 
suppliers, AFC 
winemakers, etc.)

Equality for  
employees 
internationally

Eco-design  
of products

Reduction in CO2 
emissions Transportation
of finished products

Environmental 
commitments  
by producers

Respect for the  
code of ethics

"Responsible consumption"  
awareness-raising  
actions

world

world

world

world

world

world

world

usa
europe

world

world

world

SDG 3

SDG 4

SDG 5

SDG 6

SDG 8

SDG 10

SDG 12

SDG 13

SDG 15

SDG 16

_  O U T  O F  T H E  1 7  S D G S ,  R É M Y  C O I N T R E A U 
H A S  S E L E C T E D  1 0 :

G R O U P  P O L I C Y  
A N D  C O M M I T M E N T S

For  Rémy Cointreau, 2016/2017 was 
characterized by our  increased efforts  
in  terms of  CSR . In  part icular , ten priority 
Sustainable Development Goals  (among 
the 17  identif ied by the United Nations) 
had been selected after  analyzing their 
material ity  – in  order  to  check their 
relevance for  al l  our  stakeholders  – and 
f ive CSR requirements  were incorporated 
into the qual itat ive targets  and variable 
compensation of  our  management teams. 
This  past  year  2017/2018 upholds and,  
in  a  way, material izes  this  movement .  
I t  has  embedded (sustainably!)  these  
CSR commitments  in  our  Group's  DNA .

Ter roi rs ,  People  a nd Ti me.  O u r  C SR 
st rateg y i s  now ba sed on (and per fect ly 
consistent with) each of the three fundamental 
p i l l a r s  o f  ou r  S i g n a t u r e :  t a k i n g  c a r e  
of our terroirs by implementing sustainable 
a gr icu lt ure,  s t reng then ing the key role 
of men and women through the corporate 
( in-house) and socia l  (ex terna l)  a spect s  
of our activities in the world, and preserving 
t h e  q u a l i t y  o f  a i r  (c a r b o n  f o o t p r i n t)  
and water  –  t wo resources  so essent ia l 
to  our Mai son s. 

Giv i ng honor where honor i s  due.. .  Th is 
year, the House of Rémy Martin worked in 
close col laborat ion with its w inegrowing 
partners from the Alliance Fine Champagne 
(AFC) to support the powerful movement 

a imed at  the env i ronmenta l  cer t i f icat ion 
of its Terroirs .  At the end of March 2018, 
t wo-th i rds of  v ineyard area s  cu lt ivated 
i n  C og nac ha d received level  1  A H V E 
(High Env ironmental Value Agr iculture) 
cer t i f icat ion, and nearly one-quar ter had 
already reached level 3 (the top level). Our 
ow n E states ,  members of  the E cophy to 
nat ional network, have had their AHVE 3 
cer t i f ic a t ion  renewed  for  th ree  ye a r s . 
N o w,  a l l  o f  ou r  M a i s o n s  a r e  i nvo l v e d  
i n  t h i s  e x t e n s i v e  mo v e me nt :  w e  h av e 
pro duced  a  g loba l  map  of  the  t er ro i r s 
where we source our ingred ients  (v ines , 
s u g a r  c a n e ,  w h e a t ,  b a r l e y,  o r a n g e s , 
e tc .).  Th i s  map w i l l  enable  us  to  t race 
ou r  produc t s  a nd pu rsue  a n  a mbit ious 
env i ronmenta l  pol icy.
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-    S takeh older  exp e cta tions   +

Employee
sat isfact ion/
Responsible
consumption

Management  
of  water  and  
l iquid waste

Eco-design

Fight  against 
corruption

Training  
of  teams

Responsible 
purchasing

Reduct ion
in CO 2

Employee 
agreements

Equal  
employment

Integrated 
agriculture

Men and women clearly embody corporate 
and socia l  a spect s  for  Rémy C oint reau. 
This year, our Group conducted a bi-annual  
s u r v e y  a m o n g  i t s  1  8 6 1  e m p l o y e e s 
wor ldw ide ,  wh ich  once  a ga i n  i n spi red 
genu i ne  i nt er e s t  (8 8% r e sp on se  r a t e). 
It  i s  an  accu rate  and prec ious  tool  for 
mon itor ing work ing cond it ions and the 
e x p e c t a t i o n s  o f  o u r  t e a m s  a c r o s s  a l l 
markets .  For the f i r s t  t i me th i s  year,  we 
a l so  ordered a  t a rgeted ana lys i s  of  the 
social impact of our activities (Mount Gay) 
i n  B a r b a d o s ,  w h i c h  w a s  c o n d u c t e d  
by an independent  f i rm.

E t h i c s  a r e  f u n d a m e n t a l  t o  a n y  C S R 
p o l i c y ,  s t r e n g t h e n i n g  c r e d i b i l i t y  
and consistency, whi le ensuring eff iciency 
in achiev ing our goals. An ethical process 
intended for a l l  Group employees i s  now 
mandator y and ava i lable  to  a l l  v i a  the 
I n t e r n e t .  F u r t h e r m o r e ,  o v e r  t h e  l a s t 
t wo  y e a r s ,  R émy  C o i nt r e a u  h a s  b e en  
a member of SEDEX (Supplier Ethical Data 
Exchange), an internat ional organizat ion 
that  encoura ges eth ica l  and responsible 
c o r p o r a t e  p r a c t i c e s  i n  g l o b a l  s u p p l y 
cha ins .  Nearly 90% of  our suppl iers  a re 
members .

L a s t l y,  s i n c e  T i m e  i s  c e n t r a l  t o  t h e 
c o n c e p t  o f  s u s t a i n a b l e  d e v e l o p m e n t ,  
it forces us to apply the strictest standards 
rega rd i n g  c l i mate  cha l len ges .  A i r  a nd 
Water  a re  the  t wo major  e lement s  that 
have prompted us to  per form a deta i led 
a n a l y s i s  o f  o u r  C O 2 / G H G  f o o t p r i n t 
(S c ope  3 )  i n  order to  bet ter  opt i m ize our 
wa t er  con su mpt ion .  The  G r oup's  C O 2 
emiss ions are  ma i n ly due to  packa g i ng 
( g l a s s  &  c a r db o a r d)  a nd  f r e i ght .  The 
f i r s t  L i fe  Cycle  A na lyses  were f ina l i zed  

to pave the way for an ambitious eco-design 
projec t  th a t  shou ld  a l low u s ,  s t a r t i n g  
in 2019,  to bet ter manage our packag ing 
des i g n s  b a se d  on  t he i r  env i r on ment a l 
per for mance.  O ur log i s t ics  t eams have 
per for med a  de t a i led  model l i n g  of  the 
CO2 emissions generated by nat iona l and 
internat iona l  f reight ,  thereby producing 
an essent ia l  tool  for  thei r  mana gement 
and reduct ion. 

Lastly, we must remain attentive to external 
initiatives; over and above our membership 
of  the Un ited Nat ions Globa l  C ompact 
since 2003 (with Rémy Cointreau currently 
chairing the GC Advanced France Club), the 
Group partnered with the French Business 
Cl imate Pledge la st  December,  launched 
by 89 French groups under the leadership 
of  M EDEF.  Fu r ther more ,  we  recent ly 
joined forces with the signatory companies 
of  Act4Nat ure,  a  biod iversit y  i n it ia t ive 
le d  by  the  A F EP ( French  A sso c i a t ion  
of  L arge C ompan ies).

_  M A T E R I A L I T Y  M A T R I X

The CSR 2020 plan implemented  

by Rémy Cointreau is  based on 10  

of  the 17 United Nations Sustainable 

Development Goals ,  with  

the material ity analysis  confirming  

their  relevance for our Group:

Communicat ion
and responsible

consumption

Optimal  water
and eff luent
management

Ecodesign
of  our products

The f ight
against  corruption

Team training Sustainable
procurement pol icy

Reduct ion
of  GHG emiss ions
(transportat ion)

Gender equal i ty

Worldwide
non-discr iminat ion

among our teams

Sustainable
agriculture
(upstream)

LIFE
ON LAND

RESPONSIBLE 
CONSUMPTION 
AND PRODUCTION

LIFE
ON LAND

RESPONSIBLE 
CONSUMPTION 
AND PRODUCTION
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A N D  M E S S A G E S 

L o o k i n g  b a c k  a t  t h e  h i g h l i g h t s  o f 
2017/2018 :

Encoura g ing good pra ct ices  in  terms 
of  susta inable a gr icu lture 
The Group cont inues its ef for ts to ensure 
100% of all winegrowers partners  of the 
House of  Rémy M ar t in (members of  the 
A l l iance Fine Champa gne C ooperat ive) 
obtain level 1 AHVE (High Environmental 
Va lue)  c e r t i f i c a t i on  b y  2 0 2 0 ,  w i t h  a t 
lea st  50% obta in ing the ma x i mum level 
3  A H V E cer t i f icat ion by 2022 .
T h i s  c e r t i f i c a t i o n  f o r m s  p a r t  o f  a 
comprehensive approach supervised by the 
French Ministry of Agriculture and Food. 

This  year , for  the f i fth  year  in  a  row, Rémy Cointreau renewed  
i ts  "GC Advanced" qual i f ication – the highest  attainable level  within  
the UN Global  Compact  for  i ts  annual  CSR reporting. The Rémy Cointreau 
Management Committee has  for  the f i rst  t ime selected 5  CSR criteria  
to  which a  share of  the variable  compensation is  pegged, thus proving  
the Group's  commitment to corporate and social  responsibil i ty.

1 0 0 %

3 6 3

2

2 4 , 2 4 3  H

1 0 0 %
of  the teams  
concerned have  
received eco-design 
t ra in ing

of production sites produce 
CSR reporting on their water 
consumption (volume and treatment 
of their eff luents), including  
the Group's new brands (Westland  
and Domaine des Hautes Glaces)

w inegrowers w ith i n 
the A FC cooperat ive 
have level  1  A H V E 
cer t i f icat ion and 85  
a re  commit ted to level  3

new world reg ions ,  
US and A sia ,  have been 
integrated into repor t ing 
sc ope  3  for  C O 2 emiss ions 
(product  f reight)

of  t ra in ing across  
the Group's  ent i re  
scope in 2017/2018I m p r o v i n g  t h e  e c o l o g i c a l  q u a l i t y  

of  products
Rémy C oint reau ha s set  up a  C SR /eco -
design  oversight  commit tee responsible 
f o r  d e f i n i n g  t a r g e t s  a n d  p r o c e s s e s ,  
a nd  for  ra i s i n g  the  tea ms'  awa reness 
o f  t h e  e c o f r i e n d l y  d e s i g n  a p p r o a c h . 
Ult imately, the Group hopes to assess the 
env ironmenta l  impact  of  packa g ing for 
10 0% of  i t s  products  i n  order to  prov ide 
e xe m p l a r y  r e s p o n s e s  a n d  r e du c e  t h e 
env ironmenta l  impact  of  i t s  act iv it ies .

Water and ef f luent mana gement
Respect for the environment is fundamental 
to  ensure the excel lence of  the Group's 
products .  Water  plays a  v it a l  role  i n  the 
e c o s y s t em  o f  a l l  t he  G r oup's  Hou s e s .  
I t s  c o l l e c t i o n ,  u s e  a n d  t r e a t ment  a r e 
s u b j e c t  t o  a t t e n t i v e  o v e r s i g h t .  T h e 
Group i s  work ing towards i t s  t a rget  of 
optimizing treatment systems and reducing  
its  ecolog ica l  footpr int .

Wel l -being a t  the  workpla ce :  ma k ing 
the greatest contribution to achieve the 
2020 CSR plan's  targets
The Group has establ i shed performance 
i n d i c a t o r s  f o r  i t s  s e n i o r  e x e c u t i v e s ,  
up to the highest level in the company. The 
Human Resources Department is assessed 
on its implementat ion of pract ica l act ions 
to improve wel l-being at the workplace 
for Group employees and has become ( just 
l i ke  e a ch  memb er  o f  t he  M a n a g ement 
C o m m i t t e e)  a n  a m b a s s a d o r  o f  C S R 
pol icy with variable compensat ion pegged  
to  speci f ic  CSR targets . 
The human resources policy must constantly 
a n t i c i p a t e  t he  G r o up' s  r e q u i r e ment s ,  
and that is par t icu larly t rue for t ra in ing.

Acting to reduce greenhouse gas emissions
Rémy Cointreau is a partner of the French 
Pledge, an init iat ive that targets a drast ic 
reduct ion in g reenhouse ga s  emiss ions . 
I n  o r d e r  t o  s h o w  i t s  d e t e r m i n a t i o n , 
t he  G r o u p  w i l l  m a ke  p r o g r e s s  o n  i t s 
c a r b o n  fo o t p r i n t  o v e r  t h e  n e x t  f o u r 
years  to  fol low an approach that  t a rget s 
carbon neut ra l i t y  i n  the long term. A l l 
par tners and suppl iers wi l l  be commit ted  
to  th i s  approach.
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W E  R E S P E C T  T H E 
S O I L  T O  R E V E A L  T H E 
D I S T I N C T I V E  C H A R A C T E R 
O F  E X C E P T I O N A L  T E R R O I R S

Ac ros s a l l  th e G ro u p's  co u n tr ie s  o f  o p e r a tio n ,  
th e Ré my Coin tre a u Ho u s e s a re  invo lve d in  p ro te c tin g  
th e l a n d th ey u s e .  M ain tainin g a n d re s p e c tin g th e te r roir s  
f ro m w hic h th ey d r a w th e dis tin c ti ve c h a r a c te r  o f  th eir  p ro d u c t s  
is  c r u cia l .  S oil ,  c l im a te,  a ir,  bio di ve r sit y  a n d p ro d u c tio n  
m e th o d s:  eve r y re gio n h a s  i t s  s p e cif ic  c h a r a c te r is tic s ,  
a n d e a c h c h a r a c te r is tic  co n tr ib u te s to  th e q u a l it y  
a n d ta s te o f  th e G ro u p's  l iq u e u r s  a n d s pir i t s .

1 _ 1 
E N C O U R A G I N G  R E S P O N S I B L E  
A N D  E N V I R O N M E N T - F R I E N D L Y  
F A R M I N G  M E T H O D S

Among the Group's Houses, Rémy Mart in 
is iconic: founded by a winegrower nearly 
300 years ago, it  br ings dynamic energ y 
to the f ight for increasingly responsible 
a g r icu l t u re .  I n  C og na c ,  R émy M a r t i n 
d r aw s  i t s  r e s o u r c e s  e xc l u s i v e l y  f r o m 
Pe t i t e  a n d  G r a n d e  C h a m p a g n e  l a n d . 
T h i s  d i s t i n c t i v e  t e r r o i r  i s  t h e  f r u i t  
of  three components:  the land, the v ine  
and the work of People. Inextricably linked, 
t he y  g u a r a nt e e  pr o duc t ion  e xce l l ence 
and ensure one-of-a-k ind character. That  
i s  why – w ith it s  feet in the v ines and it s 

gaze cover ing the globe – Rémy Mar t in 
has never forgot ten its winemaking roots.  
It  nur tures a long-stand ing par tnersh ip  
w ith  nea r ly  90 0 w i nema k i ng pa r t ners , 
members of the A l l iance Fine Champagne 
( A F C )  C o o p e r a t i v e  i n  G r a n d e  a n d 
Pet i t e  Champa g ne,  over  and above the 
240 ha of v ineyards in it s  own Estates. 
This groundbreaking par tnership, sea led 
with the name A l l iance Fine Champagne, 
celebrated its 50th anniversar y last year.

Grande Champagne is the « premier cru » growth area of the Cognac appellation . The clay and l imestone 
soi l  g u a r a n te es co n tin u o us hydr a tio n to th e v in es d ur in g dr y sum m e r m o n ths .  T h e e a ux-d e-v ie m a d e 
f ro m p e r fe ctly  r ip e g r a p es e asi ly  withsta n d 4 0 -5 0 ye a r s  in  th e b a r re l .
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of  Pe tite  an d G ran de Cham pagne

Reve a lin g  th e  f ul l  p o te n tia l  of  th e 
Isle  of  Isl ay  ter roir

Since early 2017, Rémy Martin has organized 
m e e t i n g s  t o  e n c o u r a g e  w i n e g r o w e r s 
w i t h i n  t he  A l l i a nc e  F i ne  C h a mp a g ne 
cooperative to commit to High Environmental 
Value Agriculture (AHVE) and to accelerate 
the establ ishment of a sustainable Cognac 
business d iv ision.  Dubbed the "meet ings 
w ith the House of  Rémy M ar t in",  these 
information meetings strengthen the close 
re la t ionsh ip  w ith  represent a t ives  f rom 
the  cooperat ive ,  profess iona l  d i s t i l ler s 
and w inegrowers in the reg ion.  It  i s  an 
oppor t un it y for  w inegrowers to  rev iew 
thei r env i ronmenta l  pract ices and assess 
the opt imized qual ity of their eaux-de-v ie  
( i n  p a r t i c u l a r  w i t h i n  t h e  c o n t e x t  
of  g loba l  warming).
T h e  H o u s e  a i m s  t o  d i s s e m i n a t e  b e s t 
pract ices  to  the w idest  aud ience,  wh i le 
a l so  i mplement i ng and a ssess i ng them, 
and to make the Fine Champagne All iance  
a driver of this inter-professional impetus. 
The r emyspher e . c om  website,  shared w ith 
a l l  w inegrowers,  now features a speci f ic 
sect ion ded icated to the A H V E project . 
I n  t h i s  w ay,  R é m y  M a r t i n  s t r i v e s  t o 
sh a re  i t s  p ione er i n g  mo de l  t o  deve lop 
responsible  cu lt ura l  pract ices .  Because 
environmental respect is inseparable from 
the sustainabi l ity of exceptional products, 
born from the gentle relat ionship between 
hu m a n  a c t i v i t y  a n d  n a t u r e .  I n  2 0 0 7,  
the Estates obtained Sustainable Agriculture 
cer t i f icat ion. In 2012, they were the f i rst 
i n  France to obta in A H V E cer t i f icat ion 
( level  3 ).  Th is  cer t i f icat ion for ms par t 
o f  a n  over a l l  a ppr o a ch  sup er v i s e d  by 
t h e  F r e n c h  M i n i s t r y  o f  A g r i c u l t u r e 
a n d  Fo o d :  b u s i n e s s  p r a c t i c e ,  o v e r a l l 
considerat ion for the v ine's env ironment, 
weather condit ions, the topography of the 

A long the coast of Scotland, on the fer t i le 
and w i ld Is le of  Is lay,  the Bru ich ladd ich 
teams are helping to reveal the full potential 
o f  the i r  ow n t er ro i r.  The  repl a nt a t ion  
of d i f ferent var iet ies of tradit ional barley 
and the preser vat ion of  Bere Barley are 
now cred ited to  the House,  wh ich a l so 
u s e s  b a r le y  pr o duc e d  a lon g  t he  c o a s t 
of  Moray Fi r th in nor th-ea st  Scot land. 
A component  of  orga n ic  fa r m i ng ,  crop 
rot a t ion  i s  respec ted  for  f ive  ha r ves t s  
i n  or der  t o  pr o t e c t  t he  s o i l ' s  f e r t i l i t y  
and encourage posit ive effects on the local 
biodiversity. Since 2016, the Bruichladdich 
Ac a demy  a l low s  p e op le  t o  e x p er ience  
the intensit y of the Isle of Islay’s terroi r. 
I t  i n v i t e s  c l i e n t s  t o  c o m e  a n d  v i s i t  
the product ion sites to bet ter understand 

l a nd ,  hu m id i t y  a nd even hyd rog raphy.  
We have reached a new milestone by offering 
cer t i f i c a t ion  t r a i n i n g  t o  w i ne g r ower s 
w ith in the cooperat ive.  In col laborat ion 
w i t h  t h e  C h a m b e r  o f  A g r i c u l t u r e  
of Charente, the f irst stage of the training 
t akes a  col lect ive approach.  A f ter  that , 
w inegrowers can fol low up ind iv idua l ly 
w i t h  A H V E  c e r t i f i c a t i o n ,  w h i c h  i s 
g r a nt e d  by  a n  i ndep endent  cer t i f y i n g 
body. Most farms w ith A FC membersh ip  
a r e  c om m i t t e d  t o  t h i s  a ppr o a c h :  45%  
of the winegrowers have already obtained  
the  f i r s t  leve l  o f  cer t i f ic a t ion ,  a nd  8 5 
r e c e i v e d  l e v e l  3  A H V E  c er t i f i c a t i on . 
I n  e a r l y  2 018 ,  R émy  M a r t i n  awa r de d 
the f i r s t  "C entaurs  of  the env i ronment"  
to winegrowers with AHVE cert i f icat ion,  
in the presence of the Ministry of Agriculture 
and the Bureau National Interprofessionnel du 
Cognac (BNIC). These efforts are ongoing, 
w i t h  t h e  t a r g e t  o f  c o m m i t t i n g  10 0 %  
of  cooperat ive members to  the approach 
by 2020, and at least 50% of them hav ing 
level  3  A H V E cer t i f icat ion by 2022 .

not  on ly the i s land,  but  a l so i t s  cu lt ure 
a n d  t h e  p h i l o s o p h y  o f  t h e  d i s t i l l e r y.  
As for the gin The Botanist, it has created 
i t s  ow n fou ndat ion w ith  the  ma i n goa l  
of  work ing w ith the i s land's inhabitants. 
Object ive:  improv ing the understand ing 
a n d  c o n s e r v a t i o n  o f  l o c a l  b o t a n i c a l 
d iver s i t y.  The  preser va t ion  of  spec ie s  
i s  v it a l  to  the f ut ure of  The Botan ist  –  
the one and only gin from the Isle of Islay. 
A  t o t a l  o f  t w e nt y - t w o  p l a n t s  w i l l  b e 
har vested for  d i s t i l l a t ion.  By ensur i ng 
the sustainable and responsible harvesting 
of  the  i s l a nd's  p l a nt s ,  we  c a n  pro lon g  
t h e  G r o u p ' s  e f f o r t s  i n  S c o t l a n d  a n d 
strengthen the consistency of its pol it ics.

INDICATORS SCOPE  2016/2017 
VALUES

 2017/2018 
VALUES

2019/2020 
TARGETS

Sustainable viticulture: AFC cooperative
areas committed to an environmental
approach (AHVE 1 of Sustainable
Viticulture standards)

france 37.2 % 64.3 % 100 %
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In Barbados, Rémy Cointreau incorporates 
the preservat ion of natural resources into 
a l l  i t s  act iv it ies .  Hei rs  of  a  prest ig ious 
h i s t o r y  a n d  g u a r d i a n s  o f  t h e  f u t u r e ,  
the Mount Gay teams recreate the oldest 
r u m  on  t he  i s l a nd .  M ou nt  G ay  i s  one 
of  the few d i st i l ler ies  i n  the world that 
uses a t rad it iona l  double pot d ist i l lat ion 
p r o c e s s :  t h i s  a u t h e n t i c  t e c h n i q u e  
is laborious, but remains respectful of the 
aroma s.  It  requ i res  par t icu larly  d ra st ic 
attention to supplies. Rémy Cointreau helps 
to restore the or ig ina l  ex per t i se  appl ied  
to sugar cane cultivation. While organizing 
bet ter  cont rol  of  the  raw mater ia l ,  the 
work star ted by the Group to red iscover 
the loca l  speci f ic i t ies  of  sugar cane ha s 
prompted collective awareness. After buying 
back the Mount Gay dist i l lery, the Group 
acqu i red 13 4 hectares  of  land for  sugar 
c a ne  product ion :  there ,  i t  ex per i ment s 
w ith organ ic  and permacu lt ure fa rming 
methods ,  a l so  benef i t i ng  loca l  fa r mers 

# 1O range1Tre e for  the orange tre es of  S enegal

In Angers, the cradle of Cointreau, the f irst 
orange trees planted by the K ing of Sici ly  
a re  lon g  gone ,  but  the  fa mous  l iqueu r 
cont inues to apply the str ictest standards 
to  the sourcing of  i t s  oranges .  In 2017, 
the  #1O r ang e1Tr e e  c a mpa i g n  conduc ted 
on socia l  net works in par tnersh ip w ith 
Naz iha Mestaou i ,  an ar t i s t  and act iv i s t 
who began the 1 Hear t  1  Tree app and 
with the Oceanium associat ion of Dakar, 
enabled the f i nancing of  a  replantat ion 
projec t  i n  S enega l  us i ng  ora nge  t rees . 
This act ion aims more general ly to restore 
b i o d i v e r s i t y  i n  C a s a m a n c e ,  a  r e g i o n  
i n  Senega l  th reatened by the deplet ion 
of  resources . N
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1 _ 2
M A I N T A I N I N G  T H E  T E R R O I R  
T O  C O U N T E R  T H E  S T A N D A R D I Z A T I O N  
O F  T A S T E

Terroi rs are melt ing pots w ith in which t rad it ions are passed down and new exper t i se 
i s  developed.  Sma l l  plot s  of  land on an enormous planet  –  they are places  where men 
and women repeat ancest ra l  act ions,  enhanced at  each sta ge by each person's  sensor y 
ex per iences  a nd  i nt u i t ion .  These  r e sou rces  a nd  a c t ion s  g ive  r i s e  t o  d i s t i nc t ive , 
instantly recognizable character ist ics underly ing typical products savored and coveted  
a l l  a rou nd the  wor ld .  The  spec i f ic i t y  of  R émy C oi nt reau  spi r i t s  i s  der ived  f rom 
a l l  facet s  mak ing up the ter roi r :  geography,  human it y and cu lt ure.  Env i ronmenta l 
qua l i t y  and a  wea lth  of  biod ivers i t y  make a  d i rec t  cont r ibut ion to  the  excel lence  
of  the products .

B a r b a d o s ,  t h e  r e d i s c o v e r y  o f  a n 
excep tional  l an d

S t r i v in g  f o r  t h e  exc e p tio n a l ,  e ve n  
in  Sam os grape se e ds

I n  S a m o s ,  R é m y  C o i n t r e a u  r e c e n t l y 
a c q u i r e d  v i n e y a r d s  i n  Vo u r l i o t e s ,  
the most  dy namic w inegrow ing area of  
the island. Firmly rooted in thei r terroi r, 
t he  M e t a x a  t e a m s  t hu s  r e t u r n  t o  t he 
nat ive land behind the qual ity of Metaxa. 
T h e  v i n e s  o f  S a mo s ,  b e n e f i t i n g  f r o m  
a specific geography and climate, are spread 
a cross  sma l l  t er ra ces  where  the  f r u i t s 
can r ipen in idea l  cond it ions.  Har vested  
by Meta xa ,  the g rapes w i l l  cont inue to 

involved in th is  approach.  Fur thermore, 
Rémy Cointreau supports the commitment 
of  the  author i t ies  and fa r mers  to  more 
env ironment-fr iend ly pract ices.  As such, 
Rémy Cointreau has contributed to discussions 
on new reg u lat ions regard ing ef f luents , 
a nd  h a s  s upp or t e d  t he  mo der n i z a t ion  
of networks in order to combat the pollution 
of the Barbados ecosystem. The youngest 
generat ions are a lso involved:  at  the end 
of  2017,  for  severa l  months ,  a g ronomy 
s t udent s  o f  t he  B a rb a do s  C om mu n i t y 
College were able to use agricultural areas 
acqu i red by Mou nt  Gay to  apply  thei r 
ex per t i se.  Th is  exemplar y col laborat ion 
has given them an opportunity to d irectly 
a p p l y  w h a t  t h e y  h a v e  l e a r n e d ,  w i t h  
a  specia l  focus on organ ic  fa rming and 
permacu lt ure techn iques .

be  pres se d  by  the  S a mos  co opera t ive , 
thereby respect ing the island's h istor ica l 
t r a d i t ion .  R émy  C oi nt r e a u  u nder t o ok  
the transit ion to organic farming, meaning 
t h e s e  p l o t s  a r e  n o w  h a r v e s t e d  s o l e l y  
by hand.
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I N V E S T I N G  A N D  I N N O V A T I N G  
T O  R E S T O R E  T H E  E S S E N C E  O F  T E R R O I R S

Com binin g h e rita ge an d m ode r nit y 
to  crea te an excep tional  w hisk y

C o g n a c ,  s h ow c a s e  o f  a  d e m a n din g 
an d innova tive viticulture

In 2017, Rémy Cointreau gained a foothold 
b e t w e e n  t h e  E c r i n s  m o u n t a i n  r a n g e 
and the c l i f f  faces  of  the Vercors  range  
to support the production of a "Frenchstyle" 
whisky. The fruit of the surrounding grains, 
Domaine des Hautes  Glaces  develops – 
st i l l on a smal l scale for now – perhaps the 
la st  wh isky able  to  over whelm the most 
ha rdened  con noi s seu r s .  A l l  the  s t a ges  
of the development process are combined: 
m a l t i n g ,  b r e w i n g ,  f e r m e n t a t i o n  a n d 
d i s t i l l a t ion.. .  w ith the  rad ica l  dec i s ion  
to develop and reveal to the world products 
born f rom a loca l  development project , 
where the farmers are committed partners. 
The young brand i s  proud to  showca se  
its relat ionship with the land, encouraging 
fo r  e x a mple  t he  r o t a t ion  o f  c r op s  fo r  
a  bet ter soi l  l i fe  and new ba lances based 
on the a gr icu lt ura l  economy.

S t a r t e d  t wo  ye a r s  e a r l i er,  the  pro je c t 
n a t u r a l l y  r e s on a t e s  w i t h  t he  G r oup's 
v a l u e s .  I t  i s  h i s t o r y  i n  t h e  m a k i n g ,  
a sti l l-new heritage that is being developed 
a s  of  today w ith a  quest  for  excel lence 
that  i s  bound to lead to success .  A new 
world i s  opening up: one where cur iosit y 
i s  counterba lanced by st r ic t  s t andards , 
a s  w i t n e s s e d  i n  t h e  " c l i m a t e  r a n g e " 
de v e lo p e d  t o  r e v e a l  t he  t a s t e s  o f  t he 

As the Group's exper imenta l  laborator y, 
the  Rémy M ar t i n  E st a tes  a l so  s tepped  
up thei r  R&D act iv it y.  The f i r s t  resu lt s 
of  the  ex per i ment a l  pla t for m lau nched 
i n  2014 to  combat  g rape pes t s  (moths) 
i n  v it icu lt ure,  i n  col laborat ion w ith the 
Chamber of Agriculture of Charente and the 
company Bioline, are promising. The use of 
trichogramma (insects from the same family 
as bees) is now a credible alternative: three 
years a go,  th i s  par tnersh ip was the on ly 
French platform on v it icu ltura l research. 
To d ay,  t he  E s t a t e s  a r e  ex p er i ment i n g 
w i t h  o t her  a c t ion s  t o  he lp  r e duce  t he 
environmental impact of farming methods 
a nd  a dd ress  c l i mate  cha n ge .  The  f i r s t 
c o n s e q u e n c e  o f  g l o b a l  w a r m i n g  i s ,  
of course, the accelerated ripening of grapes. 
Nothing can remain unexplored: automation 
and new technologies are just as essent ia l 
a s  t he  ex p er t i s e  o f  t he  C on ser va t o i r e 
du V ignoble  Charent a i s  (C onser vator y 
of  the Charentes  V ineyard).  Suppor ted 
by th i s  organ izat ion,  Rémy M ar t in th i s 

hi l lsides. The Domaine des Hautes Glaces 
w o r k s  w i t h  l o c a l  f a r m e r s  t o  d e v e l o p 
new crops of  barley,  r ye,  spelt ,  oat s  and 
orga n ic  t r i t i c a le .  The  c re a t ion  of  th i s 
new r ura l  wh isky d iv i s ion of fers  a  new 
v i s ion for  the land and i t s  development ,  
and long-term prospect s  for  conver t ing 
farms to organ ic  fa rming pract ices .

W i t h  D o m a i n e  d e s  H a u t e s  G l a c e s , 
Rémy Cointreau is cult ivating its capacity 
for surprise. This is shown in its innovative 
p r o d u c t s ,  s u c h  a s  P a s t o r a l e ,  a  t r u e 
creat ion by the Domaine that  reinvents 
( in it s  own d ist inct ive way) the d ia logue 
b e t w e e n  t h e  l a n d  a n d  c o n t e m p o r a r y 
s p i r i t s  d r i n ker s .  The  G r oup  e x p lor e s 
and rev ives mult icentenary exper t ise, far 
f rom average standards and stereot y pes. 
Even the st i l l  i s created by a neighbor ing 
boi lermaker and heated by a wood pel let 
burner: the energy produced by the burner 
helps control  the temperature w ith great 
a c c u r a c y,  u s i n g  r e n e w a b l e  r e s o u r c e s 
that  a re  w idely ava i lable  i n  the reg ion.  
The  G r oup  u ne q u i vo c a l l y  a s s e r t s  t he 
t r uth of  the soi l ,  c l i mate,  space,  and the 
humi l i t y  of  mank ind in the face of  t i me 
and the work of  nat ure.

yea r  re i nt roduced g rape  va r ie t ies  tha t 
a re  more res i s t ant  to  com mon d i sea ses 
a f fe c t i n g  g r a p es .  The  t e s t s  w i l l  m a ke 
i t  possible  to  check that  they r ipen less 
quickly. Likewise, in order to improve the 
soi l  fer t i l i t y  potent ia l  i n  the long term, 
t he  R émy  M a r t i n  E s t a t e s  a r e  t e s t i n g 
d i f ferent  cover crops in the w inter,  such 
a s  g r e en  m a nu r e  c r op s .  The s e  c o v er s 
generate  bioma ss dur ing the v ine's  rest 
p er io d .  They  r e c r e a t e  b io d iver s i t y  by 
welcoming insects  dur ing a per iod when 
f lora are scarce.  Before the v ine s t ar t s 
to  g row,  these  cover s  a re  cr ushed a nd 
bur ied to add organ ic  mat ter  to  the soi l 
and foster natura l fer t i l i zat ion. The f i rst 
resu lt s  of  these ex per i ments ,  conducted 
for  four years ,  have show n a s t r uct ura l  
i m p r o v e m e n t  i n  s o i l s ,  p a r t i c u l a r l y  
i n  regards to  thei r  n it rogen levels .
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th e  dis tin c ti ve  c h a r a c te r  o f  th e  s pir i t s

For  severa l  ye a r s  now,  the  G roup  ha s 
c o m m i t t e d  t o  p r e s e r v i n g  t h e  f o r e s t  
in France through a corporate sponsorship 
program in partnership with the Nat ional 
Fo r e s t r y  O f f i c e .  S i n c e  f o r e s t  c o v e r 
helps  to  preser ve  nat u ra l  habi t a t s  and 
biod ivers it y,  Rémy C oi nt reau ha s been 
involved in the replantat ion of more than 
115 ,0 0 0 oak seed l ings s ince 2015.  O ver 
the nex t  few years ,  a  specia l  focus w i l l 
be g iven to developing the peduncu late 
o a k ,  c h a r a c t e r i s t i c  o f  R émy  M a r t i n' s 
product ion process .
I n  p a r t ne r s h i p  w i t h  t he  Fr e nc h  B i r d 
Protect ion L ea g ue (LPO),  the  Group's 
teams conduct the ecolog ica l  monitor ing 
of a plot of land w ith in the Rémy Mar t in 
E s t a t es :  f lora  a nd  fau na  su r vey s  have 
been conducted since this year to preserve 
b iod iver s i t y.  O ther  es sences  (popla r s , 
a sh  t rees ,  e tc .)  play  a n  i mpor t a nt  role  
i n  the f i l t rat ion of  d r i nk i ng water  and 
help to preserve biodiversity. Furthermore, 
a f t e r  t a k i n g  p a r t  i n  t h e  c r e a t i o n  o f  
a "Biodiversity" forest path in the Braconne 

forest near Angoulême, Rémy Mart in this 
year participated in a sponsorship program 
to protect the future of the nat ional forest 
of  Mou l ières  i n  the V ienne depar tment : 
the  projec t  prov ides  for  forest  renewa l 
w i t h  t he  r e for e s t a t ion  o f  some  t we lve 
hec t a res  of  oa k  t rees ,  wh ich  a re  more 
d rought  res i s t ant .
I n  t he  US ,  t he s e  i n i t i a t i v e s  r e s o n a t e 
w e l l  w i t h  t h e  a c t i o n s  u n d e r t a k e n  
b y  t h e  We s t l a n d  d i s t i l l e r y  i n  f a v o r  
of  the  plant a t ion  of  Ga r iana  oa k t rees 
i n  t he  Pa c i f i c  Nor t hwe s t  r e g ion .  The 
House's  s ingle  ma lt ,  d i s t i l led f rom f ive 
var iet ies  of  r ich and t a s t y  barley f rom 
Washington State,  i s  then matured a long 
the  coa st  i n  bar rel s  par t icu la r ly  su i ted  
to the temperate and humid cl imate, which 
i s  ide a l  for  t he  pr o duc t ' s  m a t u r a t ion .  
That i s  why the d ist i l ler y – which joined 
t h e  G r o u p  i n  e a r l y  2 017  –  p ay s  v e r y 
specia l at tent ion to the d i f ferent var iet ies 
of  oak t rees  i n  the  loca l  fores t s .

G a r ia n a o a k in  th e Pa cif ic  No r thwest



* IMAGINÉ, DISTILLÉ, VIEILLI, ET EMBOUTEILLÉ  
Á LA DISTILLERIE BRUICHLADDICH, SUR L’ILE  
D’ISLAY EN ECOSSE.
NOUS SOMMES ISLAY

* 

JAY DOHERTY, RESPONSABLE 
DES CHAIS BRUICHLADDICH 
DEPUIS 2011.

L’ABUS D’ALCOOL EST DANGEREUX POUR LA SANTÉ, À CONSOMMER AVEC MODÉRATION.
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W E  A R E  B U I L D I N G  
O U R  F U T U R E  W I T H  
M E N  A N D  W O M E N  W H O 
C R E A T E  S I N G U L A R I T Y

A n in te r n a tio n a l  G ro u p,  Ré my Coin tre a u is  ke e n ly a w a re  
o f  s o cia l  p ro b le m s a n d i t s  lo c a l  im p a c t .  By s u p p o r tin g  
th e p e r s o n a l  a n d co l le c ti ve d eve lo p m e n t o f  i t s  e m p loye e s , 
e n co u r a gin g re s p o n sib le  p r a c tice s by i t s  s u p p lie r s  a n d m a kin g  
a n a c ti ve co n tr ib u tio n to lo c a l  a s s o cia tio n s in  i t s  co u n tr ie s  
o f  o p e r a tio n ,  th e G ro u p is  s u p p o r tin g co l le c ti ve p ro g re s s  
a n d s h a r in g i t s  co m mitm e n t s  w ith a l l  i t s  s ta ke h o l d e r s  
in  a  p r a c tic a l  m a n n e r.

2 _ 1 
T R U S T I N G  I N T E L L I G E N C E  
A N D  C O L L E C T I V E  C R E A T I V I T Y

Meet i ng  the  cha l lenge  of  t ra nsm iss ion  
is also the challenge of al l Rémy Cointreau 
employe e s .  W h a t ever  t he i r  pr ofe s s ion 
a n d  r e s p o n s i b i l i t i e s ,  t h e  e m p l o y e e s 
a r e  a l l  awa r e  o f  t he i r  r o le  i n  p a s s i n g  
on ex per t i se  and u n ique s t anda rds .  I n 
the at tent ion pa id to products ,  l i s ten ing 
to and understand ing cl ients ,  and bold ly 
adopting more authentic and environment-
f r iend ly farming methods.

2 _ P E O P L E

Ré my Coin tre a u's  m ulticul tur a l  dim e nsio n is  a  m ajo r  asse t  in  i t s  in te r n a tio n a l  d eve lo p m e n t a n d h e l ps 
to diss e min a te th e G ro up's  v a lu es a n d co m mitm e n t s to a  co m m unit y  dr ive n by a  sh a re d v is io n .



37

R
É
M
Y
 
C
O
I
N
T
R
E
A
U
 
_
 
C
S
R
 
R
E
P
O
R
T

2
-
P
O
E
P
L
E Involving an d developing talen t E n h a n cin g  co l l e c ti ve  in te l l ig e n ce , 

revealing excellence

Main taining an ambitious social  dialog ue

During the 2017/2018 f inancia l  year,  the 
Group cont i nued i t s  ef for t s  to  suppor t  
the professional development of employees, 
d iversit y and a st rong sense of belonging 
t o  the  G roup.  I t  hopes  t o  suppor t  the 
i nd iv idua l  and col lec t ive  choices  of  i t s 
employe es  a nd ,  for  s ever a l  ye a r s ,  h a s 
been encourag ing its teams' contr ibut ion 
regard ing i ssues of grow th, development 
c apa c i t y  a nd  t ra n s for m at ion  projec t s . 
T h e  e m p l o y e e s '  d i r e c t  i n v o l v e m e n t  
i n  the company's  l i fe  g uarantees  a  h igh 
level  of  k nowled ge and respect  for  the 
compa ny 's  va lues .  By way of  ex a mple , 
88% of the Group's employees responded 
t o  t h e  s a t i s f a c t i o n  s u r v e y  c o n d uc t e d 
worldw ide.  Th is s ign i f icant involvement 
made it  possible to a ssess the employees' 
commitment and binds managers to establish 
a c t i o n  p l a n s  a t  a l l  s i t e s  i n  a n  e f f o r t  
to enhance the teams' level of sat isfact ion. 
The sur vey w i l l  be conducted ever y t wo 
years  to  a ssess  progress  made.  A nother 
example i s  the mana gement model  used 
since 2017,  fol low ing col laborat ive work 
in it ia ted in 2015,  to  rol l  out  (at  a  ver y 
operat iona l  level)  the Group's  va lues  a s 
a ssessable behav ior in a t ransparent and 
shared manner.  The situat ions ident i f ied 
in the model prov ide a l l  Rémy C ointreau 

The "Rémy Cointreau Academy" conf irms 
i t s  s t a t u s  a s  a n  i n - h o u s e  u n i v e r s i t y  
of excellence. In-depth training is dispensed 
b y  t h e  G r o u p ' s  s e n i o r  e x e c u t i v e s  i n 
virtually all key business areas (marketing, 
commercia l  s t rateg y,  f i nancia l  cu lt ure, 
qua l i t y  a nd ma na gement).  Most  of  the 
t ra in ing sessions are now avai lable to a l l 
employees worldw ide,  and a new d ig it a l 
modu le  supplemented the of fer  i n  2017 
to ref lect changes in the Houses'  act iv it y 
and move c loser  to  our c l ient s .  It  i s  an 
opportunity for al l employees to reinforce 

t he i r  employ a b i l i t y,  t her eby  a l lo w i n g 
t h e  G r o u p  t o  g u a r a n t e e  t h e  s h a r i n g  
of  knowledge.  In add it ion to ind iv idua l 
t r a i n i n g  s e s s i o n s ,  c o l l e c t i v e  a c t i o n s 
a r e  i mplement e d  i n  va r iou s  p er son ne l 
categories. As such, employees at the Cognac 
s i t e  benef i t ed  f rom t ech n ic a l  t ra i n i n g  
to help them understand developments in 
the indust r ia l  faci l it y,  and C SR t ra in ing 
for  new h i res .

C o m mu n i c a t i n g  o n  a r e a s  o f  p r o g r e s s  
i s a lso one of the pi l lars of the successfu l 
i mplement a t ion  o f  a  hu m a n  r e s ou r ce s 
p o l i c y  f o s t e r i n g  i n v o l v e m e n t .  Te a m 
s i z e ,  i n t er n a t ion a l  e x p a n s ion  a nd  t he 
diversity of the Group's businesses enable  
the  e s t abl i sh ment  o f  pra c t ic a l  a c t ion s 
to  i mprove wel l-being at  the workplace. 
I n  2017,  an  i n for mat ion pla t for m (web 
a nd  t e lephone)  w a s  op ene d  i n  Fr a nc e  
to faci l i t ate changes in fami ly s ituat ion. 
By prov id ing each person w ith the keys  
to better understand these transformations 
(c h i l d b i r t h ,  c h i l d  c a r e ,  e d u c a t i o n a l 
g u idance,  care for  the elderly,  etc .),  the 
Group lends kind support to its employees 
w i t h  pr a c t i c a l  t o o l s  t o  en h a nc e  t he i r 
persona l  l ives .

A no t her  s o c i a l  i n no v a t ion  a l l o w s  t he 
ch i ldren of Group employees to d iscover 
n e w  c u l t u r e s  a n d  a c q u i r e  l i n g u i s t i c 
s k i l l s  b y  s t a y i n g  a b r o a d  w i t h  t h e i r 
parents' col leagues. The Group has helped  
to  es t abl i sh a  pla t for m organ i z i ng th i s 
net work of  col lect ive t r ust ,  a t  the same 
t i me suppor t ing the launch of  the s t ar t -
up that  gave r i se  to  th i s  project .

L a st ly,  i n  l i ne w ith i t s  h i s tor ic  choices , 
Rémy C oi nt reau ma i nt a i ns  a  proact ive 
approach to socia l  d ia logue.  In add it ion 
to  the  ca ref u l  appl icat ion of  col lec t ive 
agreements in it s  countr ies of  operat ion, 
Rémy C oi nt reau reg u la r ly  jo i ns  forces 
w ith i t s  soc ia l  par t ners  by com m it t i ng  

mana gers  w ith an a ssessment char t  that 
h a s  no w  b e en  i nc or p or a t e d  i n t o  e a c h 
person's  profess iona l  goa ls .

Thei r contr ibut ion to the 2020 C SR plan 
targets is now integrated into the managers' 
assessments, up to the highest level in the 
company. The CSR commission within the 
B oa rd of  D i rec tor s  checks  compl i a nce 
w ith  the  Group's  com m it ment s ,  i n  l i ne 
w ith the t arget s  of  the 2020 C SR plan. 
The Group's senior executives now receive 
va r i able  compensa t ion  pegged  to  C SR 
targets and have establ ished performance 
ind icators  i n  l i ne w ith the ma in t arget s 
selected .  E ach C omex member becomes 
a  r e a l  a mb a s s a dor  o f  t he  C SR  p o l i c y  
and its improvement. Quar terly meet ings 
ensure repor t ing on the main ind icators, 
i nc lud i n g  t ho s e  r e g a r d i n g  s a f e t y  a nd  
the env ironment. The employees' training 
on these  i s sues  i s  ongoi ng.  In  C og nac, 
i n  a dd i t ion  t o  t he  i n for m a t ion  sh a r e d 
v ia regu lar news f la shes ,  Sa fet y,  Hea lth  
a nd E nv i ron ment  ex per t s  ser ve  a s  the 
employees' representatives or spokespersons 
in their business sector and help to validate 
the pract ica l  methods for  reduci ng our 
env i ronmenta l  i mpact .

G over nance an d sustainable developm en t goal s

The susta inable development goa ls  selected by Rémy C oint reau 
r e f l e c t  t h e  G r o u p ' s  C S R  a m b i t i o n s .  T h e y  i n c o r p o r a t e  
t h e  G r o u p ' s  m a i n  c h a l l e n g e s ,  w i t h  f i v e  k e y  t a r g e t s  f o r  
the C omex: susta inable agr icu lture, the eco-design of packaging 
(mea su r i ng env i ron ment a l  i mpact s  of  packa g i ng),  water  and 
e f f luent  m a n a g ement ,  t he  t r a n s p or t  o f  pr o duc t s  (r e duc t ion  
of  carbon emiss ions)  and wel lbeing at  the workplace.
A  re a l  cor pora t e  gover n a nce  t o o l ,  the  m a n a gement  o f  these 
ind icators is l inked to the Group's act iv it y : monitor ing act iv it ies 
check  prog ress  on  the  se t  t a rget s ,  i n  a dd i t ion  to  the  i mpa c t  
on grow th,  va lue creat ion and the Group's  cont inued ex istence, 
wh i le  t ak ing into account the ex pectat ions of  a l l  s t akeholders .

to socia l issues through speci f ic company 
a greements .  That  i s  the ca se i n  France 
i n  par t icu la r,  w ith  var ious  a g reement s 
regarding forward-planning of employment 
and skills, profit-sharing, the establishment 
of  a  col lect ive ret i rement sav ings plan, 
gender equa l i t y,  and more.
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Key f ig ures

At 31 M arch 2018 ,  the Group's  tot a l  work force compr ised 1,861 
employees ,  i nc lud ing 70 4 in France,  38 4 in Europe (exclud ing 
France), 396 in Asia and 377 in the Americas. The gender breakdown 
was stable:  men represented 56 .5% of the work force,  and women 
43.5%. Expired work-study contracts were renewed as necessar y: 
these  cont rac t s  represented 4 .4% of  the  work force  i n  France.  
In order to welcome more workers w ith d isabi l i t ies ,  recru itment 
methods and workst at ions cont i nue to be adapted.  In A ngers ,  
t h e  G r o u p  d e c i d e d  t o  c o n t r i b u t e  i t s  a p p r e n t i c e s h i p  t a x  
to organizat ions, schools and structures support ing the integrat ion 
of workers w ith d isabi l it ies .  In C ognac,  Rémy M ar t in cont inued 
i t s  e f f o r t s  t o  i n t e g r a t e  p e o p l e  w i t h  d i s a b i l i t i e s ,  w h e t h e r  
on permanent or  temporar y cont ract s ,  or  v ia  vocat iona l  suppor t 
centers .

Men

Women

employees

1 861
56.5%

43.5%

France
704

A sia
396

A mer ica s

Europe
(exclud ing France)

377

384

2_2
M A K I N G  A  C O M M I T M E N T  A N D  E N C O U R A G I N G  
O U R  S U P P L I E R S '  S U S T A I N A B L E  P R A C T I C E S

Sharing tools, fostering transparency

For Rémy C ointreau, CSR responsibi l it y 
r e l i e s  o n  t h e  i n v o l v e m e n t  o f  a l l  i t s 
stakeholders, which includes its suppliers.  
To comply w ith the t arget s  of  the 2020 
C SR plan,  the Group i s  bu i ld ing on the 
ef fect iveness  of  i t s  sust a inable  sourcing 
pol icy by s i mpl i f y ing i t  through shared 
tools. Since the Group joined the SEDEX 
(Supplier Ethical Data Exchange) platform 
i n  Ja nua r y  2016 ,  Rémy C oi nt reau  ha s 
enjoyed a  broa d a nd docu mented  v iew 
of  i t s  suppl iers'  pract ices  and st andards 
i n  t er m s  of  l abor,  hyg iene  a nd  s a fe t y, 
t he  env i r on ment  a nd  bu s i ne s s  e t h i c s .  
As part of its drive to improve transparency 

and eth ics  i n  i t s  com mercia l  pract ices , 
Rémy C oint reau now ex pl ic i t ly  a sks i t s 
suppl iers to join SEDEX. Currently, 89% 
of  ou r  s t ra teg ic  suppl ier s  a re  members  
of SEDEX, thanks to the work undertaken 
by the Group among suppliers (information 
k i t  a n d  u s e  o f  t h e  p l a t f o r m)  a n d  i t s 
employees (in-house training). In addit ion 
to  SEDEX , t wo add it iona l  aud it s  have 
been carr ied out, focusing main ly on raw 
mater ia l  suppl iers .

INDICATORS SCOPE 2016/2017 
VALUES

2017/2018 
VALUES

2019/2020 
TARGETS

Responsible sourcing: rate of suppliers  
with SEDEX membership

world 83 % 89 % 100 %
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The Group renewed its certif ications, with 
an empha si s  on the teams'  commitment 
and involvement .  QSE fol low-up aud it s 
have conf i rmed the Group's  moment um  
of  i mprovement :  ISO 90 01,  ISO 140 01 
and ISO 2201 cert i f icat ions were renewed 
i n  A ngers  and h igh l ighted the Group's 
C S R  c o m m i t m e n t ,  c o m p l i a n c e  w i t h  
the  requ i rement s  of  rev i sed  s t a nd a rd s  
a n d  t h e  s u p p l i e r  a s s e s s m e n t s  b y  t h e 
pu rcha s i ng  depa r t ment .  The  fo l low-up 
audit in Cognac was especial ly exemplary 
in terms of process reviews, environmental 
ef for ts in the f ield, st rengthening AH V E 
r e q u i r e m e n t s  a m o n g  w i n e g r o w e r s , 
control l ing suppl iers of  packag ing items 
( i n t e g r a t i n g  c o m p l i a nc e  w i t h  G l o b a l 
Compact principles), etc. The two sites are 
also preparing for changes in the 2015 ISO 
9001 and ISO 14001 standards, for which 
major  preparator y work ha s been done, 
particularly in regards to risk mapping and 
stakeholders. Rémy Cointreau’s corporate, 
so c i a l  a nd  env i r on ment a l  i n for m a t ion  
is examined and cert i f ied. An independent 
b o d y  c o n d u c t e d  a u d i t s  a t  t h e  s i t e s  
i n  Fra nce  a nd those  of  Br u ich la dd ich :  

G uaran te eing qualit y  stan dards

Par tner  of  the "French Ple dge" to re duce 
gre enhouse gas  emissions

Con trib uting to colle ctive progress 
wor ldwide

On 11 December 2017,  Rémy C oint reau 
partnered with the French Pledge initiative. 
A s par t  of  ensur ing a  d ra st ic  reduct ion 
in g reenhouse ga s  emiss ions ,  i t  seemed 
necessary to reiterate the v ital importance 
of  a  change i n  d i rec t ion.  A longside  89 
Fr e nc h  c o m p a n i e s  a n d  i n  c o n n e c t i o n 
w ith  the  O ne Pla net  Su m m it  l au nched  
by the French government, Rémy Cointreau 
reiterated to what  ex tent  c l i mate act ion 
i s  c r uc i a l  for  g lob a l  a g r ic u l t u r e .  A nd 
for  the ter roi rs  f rom which the Group's 

brands draw their authenticity. Renewable 
energ ies ,  energ y ef f ic iency,  low-carbon 
t ech nolog ie s ,  a nd  more :  over  the  nex t 
four years, Rémy Cointreau wi l l cont inue 
t o  i n v e s t  t o  s h o w  i t s  d e t e r m i n a t i o n .  
The Group's carbon footpr int w i l l  evolve 
to  form par t  of  an approach u l t i m a t e ly 
target ing carbon neutra l it y.  A l l  partners 
and suppl iers  w i l l  be commit ted t o  th i s 
a ppro a ch .

In keeping with Rémy Cointreau's values, 
v a r i o u s  s o l i d a r i t y  i n i t i a t i v e s  i n s p i r e 
employees and make an active contribution 
t o w a r d s  m e e t i n g  t h e  G r o u p ' s  s o c i a l 
commitments .  In the United States  over 
the  pa s t  severa l  yea r s ,  the  t ea ms have 
been organizing their nat ional community 
ser v ice week.  In 2017,  th i s  "C ommunit y 
We ek"  i nvo lve d  ne a r l y  10 0  employe e s 
a n d  m a d e  i t  p o s s ib l e  t o  d e v o t e  m o r e 
than 980 hours of  work to ser ve others .  
Six actions were supported in different areas 
of the United States. Some people devoted 
thei r  t a lent ,  t i me and ef for t  to  del iver 
mea ls to people in the #hashtaglunchbag 
c a m p a i g n ,  o r  t o  s o r t  a n d  r e p a c k a g e 
food for  the Orange C ount y food bank.  
In New York, Rémy Cointreau employees 
devoted thei r  t i me to  a  Volu nteer  Day  
in the city's famous botanical garden. Weed 
control, cleaning and horticulture initiation 
enabled volunteers  to  d i scover the ver y 
popu lar Pegg y Rockefel ler  Rose Garden 
f rom a d i f ferent perspect ive.  In C ognac, 
Fr a nc e ,  R émy  M a r t i n  emplo y e e s  a l s o 
rallied together for the « Foulées de Rose », 
a n  o b s t a c l e  c o u r s e  f o r  t h e  b e n e f i t  
of  a  d i sabled ch i ld su f fer ing f rom a rare 
genet ic orphan d isease. This fundraising 
event  shou ld enable  the ch i ld to  benef it 
f r o m  i n t en s i v e  c a r e  i n  a n  i n s t i t u t i o n 
equ ipped to t reat  her  d i sea se.

it conf irmed the compl iance of corporate, 
env i r on ment a l  a nd  so c i a l  i n for m a t ion 
w ith French reg u lat ions .  In June 2017, 
t h e  G r o u p  o n c e  a g a i n  r e c e i v e d  t h e  
"GC Advanced" qualif ication for its annual 
C SR repor t i n g.  I t  i s  the  h i ghes t  leve l  
o f  d i f f e r ent i a t ion  i n  c ompl i a nc e  w i t h  
the Globa l C ompact char ter,  at test ing to 
the strength of the Group's commitments. 
Fo r  2 01 7/ 18 ,  t h i s  q u a l i f i c a t i o n  w a s 
awarded by a jury comprising an external 
e x p e r t  a n d  G l o b a l  C o m p a c t  m e m b e r 
c o m p a n i e s .  I t  r e c o g n i z e s  s ub s t a n t i a l 
work  a nd the  v i r t uous  dy na m ic  of  the 
pol icy i mplemented:  C SR repor t ing w i l l  
be extended to cover all the Group's brands, 
includ ing Westland and the Domaine des 
H a ut e s  G l a ce s ,  wh ich  r e cent l y  jo i ne d 
Rémy C oint reau.  A n internat iona l  C SR 
mana ger wa s recr u ited th i s  year.  Ba sed 
in Barbados,  she w i l l  be responsible  for 
helping to prov ide a  hol i s t ic  v iew of  the 
Group's  C SR commitments .

2 _ 3
G E T T I N G  I N V O L V E D  
I N  T H E  C O M M U N I T I E S  A N D  A C T I N G  
A S  A  R E S P O N S I B L E  P L A Y E R

Wo r l d w id e,  Ré my Coin tre a u e m p loye e s a re  r a l ly in g  
to g e th e r  to  s e r ve th e co m m u nit y  a n d b uil d  a  co n n e c tio n  
w ith lo c a l  p o p u l a tio n s .  Ac ros s i t s  dif f e re n t  re gio n s  
o f  o p e r a tio n ,  th e G ro u p p a r ticip a te s  – th ro u g h it s  a c ti v it y,  
i t s  dire c t  a n d in dire c t  e f f e c t s ,  a n d th a n k s to th e e n th u sia s m  
o f  i t s  e m p loye e s – in  e s ta b l is hin g e nv iro n m e n t s  
o f  dis cu s sio n a n d m u tu a l  a s sis ta n ce .
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E I n  B a r b a do s ,  R é my  C o i n t r e a u  i s  o ne  

o f  t h e  l e a d i n g  e c o n o m i c  p l a y e r s  o n 
the  i s l a nd ,  f u l ly  awa re  of  i t s  ro le  a nd 
responsibi l i t ies .  The Group encoura ges 
and suppor ts  i t s  employees'  i nvolvement 
i n  c o l l e c t i v e  p l a s t i c  w a s t e  c o l l e c t i o n 
o p e r a t i o n s ,  i n  e s t a b l i s h i n g  s e l e c t i v e 
waste col lect ion and processing faci l it ies,  
i n  t r a i n i n g  o t h e r s  o n  g o o d  p r a c t i c e s 
a n d  p r o m o t i n g  r e s p o n s i b l e  d r i n k i n g 
dur ing major fest iva ls,  and in organizing 
c o l l e c t i v e  a s s i s t a n c e  t o  c o m mu n i t i e s 
deva s t a t ed  by  the  I r ma hu r r ic a ne  a nd 
t o  poor  fa m i l ie s  t o  prov ide  them w i th 
decent  housing.  The employees are a l so 
involved in preser v ing and safeguard ing 
t e r r o i r .  D u r i n g  t h e  " G i v e  f o r w a r d  
t o  o u r  c o m m u n i t y "  d a y,  t h e y  j o i n e d 
f o r c e s  t o  i m p r o v e  q u a l i t y  o f  l i f e  a t 
the  Mount  Gay v i l l a ge  i n  Sa i nt  L ucia . 
Nearly 140 employees were involved in 
stabi l izing bui ldings, repair ing bus stops, 
repair ing faci l it ies at the town's entrance, 
a n d  p l a n t i n g  p a l m  t r e e s .  Aw a r e ne s s -
r a i s i n g  o n  e n v i r o n m e n t a l  p r o t e c t i o n 
enabled the creat ion of a greenhouse and  
the restorat ion of  an orchard belong ing  
to the dist i l lery. The employees themselves 
decided to prohibit the use of polystyrene 
– a  pol lut ing and uncommon ly recycled 
material – across their entire site. As a way 
of measuring the impact of the commitment 
of  Rémy C oint reau and it s  teams in each 
of  i t s  businesses ,  a  f i r s t  i n-depth st udy 

on the global socia l impact of the Group's 
a c t i v i t i e s  i n  B a rb a do s  wa s  conduc t e d  
in October 2017. It aims to assess the social 
impact of Mount Gay on the reg ion, w ith 
three major considerations: environmental, 
e c o n o m i c  a n d  s o c i a l  s u s t a i n a b i l i t y .  
Th i s  s t ud y  w i l l  b e  a  u s e f u l  de c i s i on -
m a k i n g  t o o l  r e g a r d i n g  t h e  o v e r s i g h t 
o f  f u t u r e  a c t i o n s  t o  b e  i m p l e m e n t e d  
on the island and wi l l help def ine a shared 
methodolog ica l  f ramework to  es t abl i sh 
the Group's  cont r ibut ion to i t s  ter roi rs .

Prom oting responsible  consum p tion

Aware of its responsibi l ity in al l countries 
where i t s  brands are present ,  the Group 
s t r i v e s  t o  p r o m o t e  t h e  r e s p o n s i b l e 
c o n s u mp t i o n  o f  i t s  p r o duc t s .  To  t h a t 
e n d ,  R é m y  C o i n t r e a u  p a r t i c i p a t e s  
in various research works on alcohol and its 
consumpt ion. In par t icu lar, it  is involved 
in the Foundat ion for A lcohol  Research, 
c r e a t e d  i n  2 015  u nder  the  au sp ices  o f  
the Fondat ion de France. This recognized 
public-interest foundation aims to support 
a lcohol research in order to help improve 
pub l i c  h e a l t h .  A  s t u d y  i s  u n d e r  w ay, 
for  example,  on the underly i ng d r ivers  
of irresponsible drinking, the consequences 
of  i t s  d i f ferent  for ms  of  consu mpt ion , 
a nd overcom i ng a lcohol i sm.  S i nce  l a s t 
y e a r,  t h e  f o u n d a t i o n  h a s  e s t a b l i s h e d  
a young researcher pr ize and a grand prix . 

A fou nd i ng member  of  the  fou nd at ion, 
Rémy Cointreau serves as its chairperson.
Rémy C oint reau a l so par t ic ipates  i n  the 
c o l l e c t i v e  c o m mu n i c a t i o n  c a m p a i g n s 
organized in d i f ferent countr ies (France, 
USA, Ch ina ,  etc .),  and even i mplements 
campa igns when there are no col lect ive 
actions (as in Barbados at the end of 2017).  
D e p e n d i n g  o n  u s e s  a n d  r e g u l a t i o n s ,  
and even when they are not too restrict ive, 
t he  me s s a g e s  a nd  me d i a  a r e  a d a p t e d ; 
they a l l  ref lect  the same conv ict ion that 
c o n t r o l l e d  a n d  r e s p o n s i b l e  d r i n k i n g  
i s  t h e  o n l y  c o n s u m p t i o n  t h a t  h o n o r s  
t he  wo r k  o f  t he  men  a nd  wo men  w ho 
developed the product .

2 _ 4
T H E  C R E A T O R S  O F  O U R  H O U S E S

BAPTISTE LOISEAU
at rémy martin

CONSTANTINOS RAPTIS
at metaxa

CAROLE QUINTON
at cointreau

ALLEN SMITH
at mount gay

CÉCILE ROUDAUT
at st-rémy

FRÉDÉRIC RÉVOL
at domaine des hautes 
glaces

ADAM HANNETT
at bruichladdich  
and botanist

MATT HOFMANN
at distillerie westland
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W E  M A K E  T I M E  O U R 
A L L Y  I N  C R E A T I N G 
E X C E P T I O N A L  P R O D U C T S

T h e Ré my Coin tre a u b r a n d s tr ave l  th ro u g h tim e a n d im p rove  
w ith th e ye a r s .  Fro m th e M o u n t G ay dis ti l le r y  – th e o l d e s t  
Ho u s e o f  r u m in  th e wo r l d ,  f o u n d e d in  170 3 – to th e  
D o m ain e d e s H a u te s G l a ce s dis ti l le r y,  w h os e f i r s t  h a r ve s t s  
we re co m p le te d in  th e s u m m e r o f  2 0 0 9,  e a c h Ho u s e s tr i ve s  
to  re s p e c tf u l ly  n o u r is h th e e te r n a l  yo u th o f  exce p tio n a l  
p ro d u c t s .  Tr a n s mis sio n c re a te s  a n inv isib le  co n n e c tio n b e t we e n 
th e m e n a n d wo m e n w h o h ave wo r ke d a n d s ti l l  to d ay wo r k  
in  th e ce l l a r s  o f  G ro l le t  in  Co g n a c ,  S ain t  L u cia  in  Ba r b a d os , 
o n th e Is le  o f  Is l ay,  in  A n g e r s  a n d in  K if is sia .  Fo r  s eve r a l 
g e n e r a tio n s ,  th ey h ave to g e th e r  f o rg e d th e d e s tinie s  
o f  exce p tio n a l  Ho u s e s .  To th e m ,  tim e c re a te s  a  s e n s e  
o f  wo n d e r  a n d b r in g s a  ta s te  o f  p r id e .

3 _ 1 
P R E S E R V I N G  R E S O U R C E S  
T O  P R O T E C T  T H E  F U T U R E

The House of  Rémy M ar t in was founded 
in 1724, Cointreau in 1849, Bruichladdich 
i n  18 81 ,  M e t a x a  i n  18 8 8 . . .  T h e  a g e -
old  rhy th m of  Rémy C oi nt reau bra nds 
makes them the g uard ians of  except ion. 
M a k i ng  a  com m it ment  to  preser ve  the 
f ut ure i s  a  dut y and a necessit y.  To that 
end,  preser v ing resources  i s  a  cond it ion 
of  longev it y and guarantees the promise 
of  qua l i t y.
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Measuring the environmental impact 
of  our  activities  with sincerit y

R é m y  C o i n t r e a u  p e r f o r m s  a  d e t a i l e d 
assessment of it s  carbon emissions using 
t he  B i l a n  C a rb one ® me t ho d .  A s  suc h ,  
in 2018 the Group cont inued to measure 
i t s  s c o p e  3  C O 2 em i s s ion s  ( pr o duc t ion 
act iv it ies at the Cognac and Angers sites, 
and the related upstream and downstream 
i mp a c t s),  wh i le  br o a den i n g  t he  s cop e  
to the Barbados sites. Scope 2 CO2 emissions 
measures were ex tended to the West land 
d i s t i l ler y  a nd  t o  D oma i ne  des  H aut es 
G l a c e s  i n  or der  t o  c over  10 0 %  of  t he 

Group's product ion act iv it ies. As a l isted 
company, the Group meets the requirements 
of  A r t ic le  173 -I V-A of  the  French Act  
on Energy Transit ion and Green Growth.

I n  l i n e  w i t h  t h e  t a r g e t s  o f  t h e  2 0 2 0 
C SR  p l a n  r e g a r d i n g  t he  r e duc t ion  o f 
env i ronmenta l  impacts ,  a l l  energ y used 
a t  French  s i t e s  comes  f rom renewable 
resources (hydroelectr ic power, main ly). 
At the Barbados site,  specia l  at tent ion is 
pa id to elect r icit y and fuel consumpt ion.

3 _ 2
S U P P O R T I N G  T H E  E N E R G Y  T R A N S I T I O N  
A N D  L I M I T I N G  C A R B O N  E M I S S I O N S

Sin ce 2 0 16 ,  Ré my Coin tre a u h a s  re s p o n d e d to th e a n n u a l  
C l im a te C h a n g e s u r vey co o rdin a te d by th e C a r b o n Dis clos u re 
Proje c t .  Va r io u s a c tio n s a re  im p le m e n te d to co n tro l  g re e n h o u s e 
g a s  e mis sio n s .  Sin ce 2 0 11 ,  th e in c re a sin g ly  s ys te m a tic  u s e  
o f  v id e o co n f e re n cin g fa cil i t ie s  a n d th e u s e o f  e le c tr ic  
ve hicle s  a t  th e A n g e r s  a n d Co g n a c site s  h ave h e l p e d  
re d u ce c a r b o n e mis sio n s .

Making each employee an ambassador 
of  the G roup's  C SR polic y

The Rémy Cointreau brands have a unique 
relationship to time. Time creates an identity; 
i t  shapes the ter roi r  and people.  A pi l lar 
of  Rémy C oint reau's  cor porate  cu lt ure, 
the  C SR pol ic y  protec t s  th i s  her i t a ge, 
encou ra ges  i n i t i a t ives ,  a nd  en l i ght ens 
f ut u re  t ra n s for m at ion s .  I t  encou ra ges 
Group employees to serve as ambassadors 
o f  t h e  H o u s e s '  f u n d a m e n t a l  v a l u e s :  
a s  soon a s  new employees are welcomed 
into the Group, the CSR policy and actions 
a re  ex pl a i ned  t o  them,  a nd  i n i t i a t ives 
e n c o u r a g e d .  T h i s  p o l i c y  i s  m e a n t  t o  
be very practical for them: for example, the 
Group's employees have contributed to the 
use  of  energ y  per for ma nce  d i a g nost ic s , 
to  reducing the i mpact  of  raw mater ia l s 
used in packa g ing,  and to reducing the 
ca rbon foot pr i nt  generated by product 
t ranspor t .

R é m y  C o i n t r e a u  h a s  t hu s  d e c i d e d  t o 
provide exemplary solut ions to reduce the 
environmental impact of its activities. A CSR 
oversight committee focusing on ecodesign 
ha s  been  es t abl i shed :  i t  i s  r espons ible 
for  def i n i ng t a rget s ,  ra i s i ng awareness 
among teams and prov id ing operat iona l 
s u p p o r t  t o  r e d uc e  t h e  e nv i r o n me nt a l 
impact  of  packa g ing a s  a  whole.  It  t akes 
i nto  accou nt  the  broa dest  poss ible  l i fe 

cycle and integrates the use of  mater ia ls  
and energ y,  wa ste  product ion,  together 
w i th  the  c a rbon  foot pr i nt  o f  pro duc t s 
a n d  t h e i r  p a c k a g i n g .  I n  2 01 7/ 2 01 8 ,  
the committee developed and implemented 
eco-design training intended for employees 
w ith i n  the  Pu rcha s i ng ,  M arket i ng and 
Product Development departments. It aims 
to ensure that  a l l  such employees adopt 
a n  e co - de s i g n  a ppr o a ch  t o  p a c k a g i n g 
and ra i ses  thei r  awareness  on the added 
v a lu e  a s s o c i a t e d  w i t h  t h i s  a p p r o a c h .  
It  ha s  been integrated into the Group's 
t ra in ing cata log ue.
The training has already delivered significant 
r e s u l t s  b y  i n t e g r a t i n g  env i r o n ment a l 
i mpact  considerat ions  i nto  the  product 
d e v e l o p m e n t  p r o c e s s .  S e v e r a l  s i m p l e 
ind icators ,  relevant  to  a l l  three sectors 
o f  a c t i v i t y,  h ave  b e en  deve lop e d  w i th 
def ined object ives .  For example,  the use 
of  recycled mater ia l s  ha s been a ssessed. 
A  f i r s t  s t ud y  c onduc t e d  i n  2 016 / 2 017 
proved that  the manufact ur ing of  ca ses 
a nd  cra t e s  i nc lude d  be t ween  5 8% a nd 
67% of recycled cardboard. The program 
cont i nues  w i th  the  dec i s ion  t o  c re a t e , 
s i n c e  M a r c h  2 018 ,  a n  e nv i r o n m e nt a l 
per formance index for  packa g ing.
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a  C SR polic y in  action

Q u e s t i o n i n g  t h e  p r e s e n t  t o  b r i n g  
the future in to pl ay

R e ga r d i n g  pr o duc t  t r a n s p or t ,  s ever a l 
a c t i o n s  a r e  i m p l e m e n t e d  t o  c o n t r o l 
g reenhouse ga s emiss ions .
Internat iona l ly,  a  mu lt i-annua l  program 
for freight forwarders has been undertaken 
with a "Product Freight CO2" act ion plan, 
sh a r e d  w ide l y  w i t h  t he  G r oup's  m a i n 
par tners .  Thorough speci f icat ions have 
been prepared,  includ ing the mandator y 
d isclosure of precise informat ion on CO2 
emissions related to t ranspor t operat ions 
c a r r i e d  o u t ,  a n d  t h e  i m p l e m e n t a t i o n 
o f  a  C O 2 e m i s s i o n  r e d u c t i o n  c h a r t . 
Rémy Cointreau is developing its capacity 
to  account for  the ent i re  journey of  i t s 
products  i n  the United States  and A sia .  
At the same time, the teams are establishing 
d ia gnost ics  and developing act ion plans 

G i v e n  t h a t  w e  n e e d  f o u r  g e n e r a t i o n s 
o f  C e l l a r  M a s t e r s  b e f o r e  a  t i e r ç o n  o f 
L ouis X III revea ls it s  fu l l  potent ia l ,  and 
g iven  tha t  " i t  i s  the  pr iv i lege  of  g rea t 
men to d i sr upt thei r  cent ur y",  the icon ic 
Rémy Cointreau brand launched an artistic 
and musica l  project  i n  November 2017.  
A one-of-a-kind init iat ive, # i fwecare aims 
to ra i se  awareness  on the f ight  a ga inst 
g loba l  wa r m i n g  a nd  i t s  consequences . 
T h i s  "10 0  Ye a r s "  s a g a  q u e s t i o n s  t h e 
present ,  br ings the fut ure into play,  and 
connects them inextricably around heritage  
and t ransm iss ion,  va lues  rooted i n  the 

that should soon make it possible to reduce 
the env i ronmenta l  i mpact  of  t ranspor t . 
For  severa l  ye a r s ,  the  G roup ha s  a l so 
encoura ged the use of  e lec t r ic  veh ic les 
at  the A ngers and C ognac sites .  The a im 
is to ach ieve a rate of 80% clean veh icles 
by the end of  2020.
The  A n ger s  s i t e  ha s  e s t abl i shed  a  c a r 
sharing platform for commuters. The Group 
i s  prepar i ng i t s  2024 C SR plan,  wh ich 
w i l l  i nc lude  reduced c a rbon em i ss ions  
a s  a  pr ior it y  goa l .

Group's DNA. The campaign’s most recent 
opu s  i s  a  s on g  b y  Ph a r r e l l  W i l l i a m s : 
"The Song We'l l  On ly Hear I f  We C are" 
wa s recorded on a  record made of  c lay 
f rom the soi l  of  the Grande Champa gne 
reg ion.  Th i s  record i s  kept  i n  C og nac, 
i n  a  sa fe  programmed to open on ly a f ter 
10 0  ye a r s  h a s  p a s s e d .  I f  w a t er  l e ve l s 
r i se,  the record w i l l  be dest royed:  here, 
c l i mate  cha n ge  i s  d i rec t ly  perceivable 
and t ang ible.  The project  w i l l  thus on ly  
be revealed in 2117... and "only i f we care".

3 _ 3
R A I S I N G  A W A R E N E S S  O N  T H E  
I M P O R T A N C E  O F  T R A N S M I S S I O N

T h e Ré my Coin tre a u b r a n d s ,  w hic h ta ke a  lo n g- te r m v ie w,  
t r ave l  th ro u g h th e ce n tu r ie s  a n d reve a l  th e G ro u p's  u niq u e 
ex p e r tis e  to  th e w h o le wo r l d .  Aw a ke nin g a  d e sire  a n d e a g e r n e s s 
f o r  th e f u tu re,  r a isin g a w a re n e s s to p re s e r ve th e e nv iro n m e n t  
a n d e n co u r a gin g c re a ti v it y  a re  a l l  m o ti v a tio n s th a t  d r i ve  
i t s  co r p o r a te a n d s o cia l  p o l ic y.

A uniq u e a r t is t ic  a n d m usic a l 
p roje ct ,  #if we c a re a im s to 

r a is e aw a re n ess o n th e f ig h t 
a g ainst  g lo b a l  w a r min g a n d 
i t s  co ns e q u e n ces .  T his  s a g a 

q u estio ns th e p res e n t  a n d b r in g s 
th e f u ture in to p l ay:  i t  t ies  th e m 

in extr ic a b ly  to t im e ,  h e r i ta ge 
a n d t r a nsmissio n .

#if wecare

INDICATORS SCOPE 2016/2017 
VALUES

2017/2018 
VALUES

Reduced CO2 emissions: CO2 emissions  
per standard case in kgeqCO2 (scope 3:  
Sites in Cognac, Angers, Barbados,  
and product transports)

world 30.1 22.6
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The Rémy Cointreau Foundation: promoting 
an d sharing the know le dge of  excellence

Founded in early 2017, the Rémy Cointreau 
Foundat ion a ims to "support,  in France  
and abroad, philanthropic efforts to promote 
and share know-hows of excellence. It also 
acts to foster the cultural, environmental 
and human expression of terroirs ."

With an in it ia l  budget of  €1 mi l l ion over 
a f ive-year per iod,  i t  s t r ives  to  f i nance 
ph i l a n t h r o p i c  p r o j e c t s  ou t s i de  o f  t he 
G r o u p ,  w h i l e  a l s o  u n d e r t a k i n g  j o i n t 
init iatives by involving its employees. This 
Foundat ion must  embody – through i t s 
creat iv it y,  authent ic it y and generosit y –  

our fundamenta l  va lues ,  to  wh ich i t  w i l l 
g ive  f u r ther  i mpet us .  I t  i s  cha i red  by 
Domin ique Hér iard Dubreu i l . 

D u r i n g  t he  2 017/ 2 018  f i n a nc i a l  y e a r,  
t h e  Fo u n d a t i o n' s  B o a r d  o f  D i r e c t o r s 
selected and approved its f irst four support 
dossiers: L’Association des Maîtres d ’Art 
et  de leurs Elèves ,  a s  wel l  a s  (v ia  non-
pr of i t  a s s o c i a t ion s)  t h r e e  e xcept ion a l 
craftspersons: Sandrine Raffin, bow maker, 
Da n ie l  B er na rd ,  t or t o i seshe l l  a r t i s a n , 
and W i l f r id Joly,  gold & coppersmith.

Making progress  together

Since its creat ion, the Rémy Cointreau Group has been chaired by a member 
of  the  major i t y  shareholder  fam i ly.  To date,  the  fam i ly  hold i ng ret a i ns 
the major it y of the Group's shares, ensur ing the consistency of it s st rateg y, 
wh ich g uarantees  "pat ient  capit a l i sm".

The Group's Houses natural ly foster a uniquely long-term v ision, int imately 
l inked to the company's fami ly d imension and the Group's abi l it y to create 
va lue over t i me through i t s  except iona l  products .

The va lue of  t i me i s  what  creates  the un iqueness  of  the meet ing bet ween 
ter roi rs  and people.  The women and men at  the helm of  Rémy C oint reau 
a r e  i t s  he i r s .  O n  t h a t  b a s i s ,  t he y  a r e  u r g e d  t o  m a i nt a i n  r e s p on s ib le  
and sust a inable  mana gement on beha l f  of  a l l  the company's  s t akeholders , 
i n  par t icu lar  through i t s  socia l ,  env i ronmenta l  and cor porate  pract ices .

Guard ians of  the future,  they are passionate about shar ing thei r  exper t i se 
w ith the nex t  generat ions .  The Group i s  deeply commit ted to sust a in ing 
th i s  fami ly  spi r i t ,  wh ich g uarantees  s t abi l i t y  and i s  necessar y to  make 
bold,  long-la st ing decis ions w ith conv ict ion.  That i s  how Rémy C oint reau 
cont inues to  bu i ld on i t s  h i s tor y.
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T A B L E  O F  E N V I R O N M E N T A L  I N D I C A T O R S  B Y  S I T E

o/w Angers

o/w Angers

o/w Angers

o/w Angers

o/w Westland

o/w Westland

o/w Westland

o/w Westland

o/w Barbados

o/w Barbados

o/w Barbados

o/w Barbados

o/w Cognac

o/w Cognac

o/w Cognac

o/w Cognac

o/w Domaine des Hautes Glaces

o/w Domaine des Hautes Glaces

o/w Domaine des Hautes Glaces

o/w Domaine des Hautes Glaces

o/w Paris

o/w Paris

o/w Domaines Rémy Martin

o/w Domaines Rémy Martin

o/w Domaines Rémy Martin

o/w Domaines Rémy Martin

o/w Islay

o/w Islay

o/w Islay

o/w Islay

8,274

6,036

2,238

28,081

8,375

6,081

2,293

27,362

8,549

6,224

2,326

26,786

3.68

2.68

0.99

12.48

3.69

2.68

1.01

12.04

3.64

2.65

0.99

11.42

_

_

_

_

_

_

_

_

_

_

_

_

4,622

3,221

1,401

19,693

10,366

8,392

1,974

31,891

11,088

9,075

2,014

49,386

_

_

_

_

_

_

_

_

275

250

25

800

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

12.00

8.36

3.64

51.12

29.55

23.92

5.63

90.90

30.01

24.56

5.45

133.64

_

_

_

_

_

_

_

_

_

_

_

_

7,284

1,711

5,572

35,581

7,380

1,327

6,053

35,396

7,206

963

6,243

35,865

3.89

0.91

2.98

19.00

3.57

0.64

2.93

17.12

3.33

0.44

2.88

16.55

_

_

_

_

_

_

_

_

_

_

_

_

4,423

3,913

510

8,039

3,437

3,011

426

6,469

1,460

1,191

269

11,172

_

_

_

_

_

_

_

_

1,346

1,189

157

25,076

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

66.35

58.70

7.65

120.60

78.13

68.44

9.69

147.66

72.60

59.21

13.39

555.66

11,632

11,305

326

32,335

12,130

11,634

497

32,273

9,583

9,062

521

25,860

_

_

166

166

148

148

_

_

_

_

_

_

_

_

_

_

_

_

119.68

116.32

3.36

332.70

82.12

78.76

3.36

218.49

59.30

56.07

3.22

160.01

_

_

_

_

_

_

_

_

_

_

_

_

_ 2 0 1 5 
2 0 1 6

_ 2 0 1 6 
2 0 1 7

_ 2 0 1 7 
2 0 1 8

_ V A L U E /
S T D  C A S E

_ V A L U E /
S T D  C A S E

_ V A L U E /
S T D  C A S E

_ V A L U E /
H E C T O L I T R E
O F  W I N E

_ V A L U E /
H E C T O L I T R E
O F  W I N E

_ V A L U E /
H E C T O L I T R E

O F  W I N E

To t a l  e n e r g y  c o n s u m p t i o n ,  i n  M W h ,  a n d  i n  kW h  
fo r  v a lu e s  p e r  s t a n d a r d  c a s e  o r  h e c t o l i t r e  o f  w i n e  
(GR I ind icator G 4 -EN3)

Direct  energ y consu mption ( ga s ,  heat ing oi l ,  d iesel) , 
i n  M W h ,  a n d  i n  kW h  fo r  v a lu e s  p e r  s t a n d a r d  c a s e  
or hectol it re of  w ine (GR I ind icator G 4 -EN3)

I n d i r e c t  e n e r g y  c o n s u m p t i o n  (e l e c t r i c i t y) ,  i n  M W h ,  
a n d  i n  kW h  fo r  v a lu e s  p e r  s t a n d a r d  c a s e  o r  h e c t o l i t r e  
of  w ine (GR I ind icator G 4 -EN3)

Wa t e r  c o n s u m p t i o n ,  i n  m 3 a n d  i n  l i t r e s  f o r  v a l u e s  
per standard ca se or hectol it re of  w ine 
(GR I ind icator G 4 -EN8)

TOTAL

TOTAL

TOTAL

TOTAL

36,235

26,187

10,048

123,729

41,854

30,445

11,409

133,418

39,656

27,954

11,703

174,945

6.91

4.84

2.07

25.12

7.91

5.67

2.24

26.23

7.53

5.30

2.23

32.42

66.35

58.70

7.65

120.60

78.13

68.44

9.69

147.66

72.60

59.21

13.39

555.66
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o/w Angers

o/w Angers

o/w Angers

o/w Angers

o/w Barbados

o/w Barbados

o/w Barbados

o/w Barbados

o/w Cognac

o/w Cognac

o/w Cognac

o/w Cognac

o/w Domaines Rémy Martin

o/w Domaines Rémy Martin

o/w Domaines Rémy Martin

o/w Domaines Rémy Martin

o/w Islay

o/w Islay

o/w Islay

o/w Islay

1,233

100.0

96.2

3.8

1,166

100.0

95.8

4.2

1,211

100.0

96.7

3.3

0.55

_

_

_

0.51

_

_

_

0.52

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

136

0.0

0.0

0.0

169

0.0

0.0

0.0

150

0.0

0.0

0.0

0.35

_

_

_

0.48

_

_

_

0.41

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

1,426

92.3

91.9

0.4

815

94.0

85.3

8.7

872

99.3

79.6

19,7

0.76

_

_

_

0.39

_

_

_

0.40

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

28

100.0

100.0

0.0

68

91.2

91.2

0.0

54

96.3

96.3

0.0

_

_

_

_

_

_

_

_

_

_

_

_

0.42

_

_

_

1.55

_

_

_

2.69

_

_

_

112

72.3

72.3

0.0

46

47.8

47.8

0.0

156

70.5

70.5

0.0

1.15

_

_

_

0.31

_

_

_

0.97

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

Volu me of sol id wa ste recycled in %

Volu me of sol id wa ste recycled in mat ter in %

Volu me of sol id wa ste recycled in energ y in %

TOTAL

TOTAL

TOTAL

TOTAL

2,935

90.6

88.8

1.8

2,265

89.0

83.7

5.3

2,443

91.6

83.0

8.7

0.63

_

_

_

0.45

_

_

_

0.47

_

_

_

0.42

_

_

_

1.55

_

_

_

2.69

_

_

_

T A B L E  O F  E N V I R O N M E N T A L  I N D I C A T O R S  B Y  S I T E

_ 2 0 1 5 
2 0 1 6

_ 2 0 1 6 
2 0 1 7

_ 2 0 1 7 
2 0 1 8

_ V A L U E /
S T D  C A S E

_ V A L U E /
S T D  C A S E

_ V A L U E /
S T D  C A S E

_ V A L U E /
H E C T O L I T R E
O F  W I N E

_ V A L U E /
H E C T O L I T R E
O F  W I N E

_ V A L U E /
H E C T O L I T R E

O F  W I N E

Q u a nt i t y  o f  w a s t e ,  i n  t on ne s ,  a nd  i n  k g  for  v a lu e s  
per standard ca se or hectol it re of  w ine 
(GR I ind icator G 4 -EN2 3)



57

R
É
M
Y
 
C
O
I
N
T
R
E
A
U
 
_
 
C
S
R
 
R
E
P
O
R
T

o/w Angers

o/w Angers

o/w Angers

o/w Westland

o/w Barbados

o/w Barbados

o/w Barbados

o/w Cognac

o/w Cognac

o/w Cognac

o/w Domaine des Hautes Glaces

o/w Domaine des Hautes Glaces

o/w Domaine des Hautes Glaces

o/w Domaines Rémy Martin

o/w Domaines Rémy Martin

o/w Domaines Rémy Martin

o/w Islay

o/w Islay

o/w Islay

11,064

0.78

2.36

9,999

0.60

1.73

9,833

0.49

1.76

4.92

0.35

1.05

4.40

0.27

0.76

4.19

0.21

0.75

_

_

_

_

_

_

_

_

_

19,590

215.49

1,272.72

21,223

615.47

1,562.63

25,622

532.68

1,838.87

_ _ 600_ _ __ _ _

50.85

559.34

3,303.54

60.49

1,754.35

4,454.18

69.34

1,441.50

4,976.20

_

_

_

_

_

_

_

_

_

12,683

0.01

0.09

9,591

0.02

0.14

6,639

0.01

0.05

6.77

0.00

0.05

4.64

0.01

0.07

3.06

0.005

0.02

_

_

_

_

_

_

_

_

_

9,598

0.73

2.98

5,726

0.41

1.91

3,227

0.24

1.10

_

_

_

_

_

_

25,026

11.15

20.34

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

143.99

10.94

44.64

130.15

9.24

43.34

160.50

11.94

54.71

16,475

218.62

515.34

16,675

241.79

628.48

13,100

228.07

481.16

169.52

2,249.46

5,302.43

112.89

1,636.91

4,254.83

81.06

1,411.23

2,977.27

_

_

_

_

_

_

_

_

_

L iqu id wa ste :  BOD, a f ter  t rea tment ,  i n  ton nes ,  a nd  
in grams for values per standard case or hectolitre of wine

L i q u i d  w a s t e :  B O D ,  d i s c h a r g e d  f r o m  t h e  s i t e ,  i n  
t o n n e s ,  a n d  i n  g r a m s  fo r  v a lu e s  p e r  s t a n d a r d  c a s e  
or hectol it re of  w ine

Liquid waste: BOD, discharged from the site, in tonnes, 
and in grams for va lues per standard case or hectol itre 
of  w ine

Liqu id wa ste :  BOD, a f ter t reatment ,  in tonnes ,  and in 
grams for values per standard case or hectol itre of wine

TOTAL

TOTAL

TOTAL

TOTAL

TOTAL

69,410

1.52

434.11

1,788.06

5.42

63,214

1.03

857.25

2,191.11

3.78

84,047

0.74

771.90

2,340.37

2.91

12.99

0.19

899.81

3,706.22

0.59

11.88

0.14

1,719.55

4,395.11

0.43

16.00

0.11

1,451.71

4,401.52

0.40

143.99

10.94

_

_

44.64

130.15

9.24

_

_

43.34

160.50

11.94

_

_

54.71

T A B L E  O F  E N V I R O N M E N T A L  I N D I C A T O R S  B Y  S I T E

_ 2 0 1 5 
2 0 1 6

_ 2 0 1 6 
2 0 1 7

_ 2 0 1 7 
2 0 1 8

_ V A L U E /
S T D  C A S E

_ V A L U E /
S T D  C A S E

_ V A L U E /
S T D  C A S E

_ V A L U E /
H E C T O L I T R E
O F  W I N E

_ V A L U E /
H E C T O L I T R E
O F  W I N E

_ V A L U E /
H E C T O L I T R E

O F  W I N E

Vo l u m e  o f  l i q u i d  w a s t e ,  i n  m 3 ,  a n d  i n  l i t r e s  f o r 
v a l u e s  p e r  s t a n d a r d  c a s e  o r  h e c t o l i t r e  o f  w i n e  
(GR I ind icator G 4 -EN22)
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o/w Angers

o/w Angers

o/w Angers

o/w Angers

o/w Westland

o/w Westland

o/w Westland

o/w Barbados

o/w Barbados

o/w Barbados

o/w Barbados

o/w Cognac

o/w Cognac

o/w Cognac

o/w Cognac

o/w Domaine des Hautes Glaces

o/w Domaine des Hautes Glaces

o/w Domaine des Hautes Glaces

o/w Paris

dont site de Paris

o/w Paris

o/w Domaines Rémy Martin

o/w Domaines Rémy Martin

o/w Domaines Rémy Martin

o/w Domaines Rémy Martin

o/w Islay

o/w Islay

o/w Islay

o/w Product transport

1,261

87

1,348

_

1,241

76

1,317

40,628

1,461

81

1,543

36,199

0.56

0.04

0.60

_

0.55

0.03

0.58

17.88

0.62

0.03

0.66

15.43

_

_

_

_

_

_

_

_

_

_

_

_

845

1,096

1,941

_

3,288

1,382

4,670

_

2,332

1,424

3,755

29,145

_

_

_

_

_

_

0

1

1

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

2.19

2.84

5.04

_

9.37

3.94

13.31

_

6.31

3.85

10.16

78.87

_

_

_

_

_

_

_

_

_

_

_

_

438

217

655

_

346

200

546

54,032

245

218

463

45,272

0.23

0.12

0.35

_

0.17

0.10

0.26

26.14

0.11

0.10

0.21

20.89

_

_

_

_

_

_

_

_

_

_

_

_

1,095

20

1,115

_

885

26

911

2,888

366

16

382

702

_

_

_

_

_

_

244

82

326

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

16.43

0.30

16.73

_

20.12

0.59

20.71

65.65

18.20

0.80

19.00

34.94

2,970

178

3,148

_

3,055

227

3,282

48,241

2,433

238

2,671

24,209

_

_

_

_

_

_

56

9

65

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

_

30.56

1.83

32.39

_

20.68

1.54

22.22

9.97

15.05

1.47

16.52

4.96

_

_

_

_

_

_

_

_

_

_

_

_

GHG e m i s s ion s  (s c o p e s  1  a nd  2)  i n  Te q  C O 2 a nd  i n 
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GHG emissions (Total  scopes 1,  2 and  3 ) in Teq CO 2 and 
in K geq CO 2 for va lues per standard ca se or hectol itre 
of  w ine (GR I ind icator G 4 -EN17 )
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GHG emissions (sc ope  1)  in Teq CO 2 and in K geq CO 2 
fo r  v a lu e s  p e r  s t a n d a r d  c a s e  o r  h e c t o l i t r e  o f  w i n e  
(GR I ind icator G 4 -EN15)

GHG emissions (scope 2),  in Teq CO 2, and in K geq CO 2 
fo r  v a lu e s  p e r  s t a n d a r d  c a s e  o r  h e c t o l i t r e  o f  w i n e  
(GR I ind icator G 4 -EN16)
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