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H1 2017/18 Sales Analysis
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Currency Impact on H1 2017/18 Sales
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Quarterly Organic Sales Growth
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H1 2017/18 Organic Growth by Region
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H1 2017/18 Organic Trends by Region (1)
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H1 2017/18 Organic Trends by Region (2)
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H1 2017/18 Organic Growth by Product Division
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House of Rémy Martin (+15.4% OSG in H1)
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Source: NABCA/Discus
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Carte Blanche à Baptiste Loiseau: 2nd Edition 
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Liqueurs & Spirits (-4.5% OSD in H1)
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Source: NABCA/Discus
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Liqueurs & Spirits (-4.5% OSD in H1)
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Cointreau Fizz Summer Campaign in Frankfurt Airport

The Garden Party in Gatwick Airport 
(Botanist, Mount Gay and Cointreau Blood Orange)



Partner Brands (-14.3% OSD in H1)
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2017/18 Outlook Confirmed
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