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CONSOLIDATED TURNOVER FOR THE THREE MONTHS

APRIL – JUNE 2003

Rémy Cointreau’s consolidated turnover for the first three months to 30 June 2003 was €167.8 million, a 6.8% decline on a like-for-like basis compared with the same period last year.  As stated in June, this decline was mainly due to the effect of SARS in Asia.  In addition, turnover was adversely impacted by fluctuations in the dollar.  However, in Europe, sales increased, particularly for Vodka.

Divisional analysis: 

	(€ millions)
	3 months

 to 30.6.03
	3 months

 to 30.6.03

(at constant exchange rates)
	3 months 

 to 30.6.02

(on a like-for-like basis)
	% Change

(on a like-for-like basis)
	3 months

to 30.6.02

(published)

	
	
	
	
	
	

	Cognac
	49.4
	59.0
	76.4
	- 22.8
	76.4

	Liqueurs
	36.5
	39.2
	42.1
	-   7.0
	42.3

	Spirits
	37.5
	41.4
	34.6
	+ 19.8
	36.0

	Champagne & Wines
	21.1
	22.2
	21.0
	+   5.8
	21.8

	Third Party Products
	23.3
	27.4
	29.0
	-   5.5
	35.2

	
	
	
	
	
	

	Total on a 

like-for-like basis
	167.8
	189.2
	203.1
	-   6.8
	211.7


Change in Group structure at 30 June 2003: disposal of wines in Australia, wine distribution in The Netherlands and St. James rum, which represented sales of €8.6 million.

Cognac – The decline in sales was mainly due to the situation in Asia in the Spring.  Travel declined sharply throughout the region for both tourism and business.  This led to lower levels of trade, particularly in the duty-free sector, while sales of Rémy Martin in China increased in volume terms.

Liqueurs – Overall sales fell by 7% and did not reflect the good performance of the operations, which were adversely affected by the delay in deliveries to US wholesalers, while consumer demand remained strong (depletions +10%).  Sales of Passoa Diablo slowed down in The Netherlands, however Passoa liqueur grew by 4%, the Italian Galliano liqueurs by 7% and Bols cocktails by 12%.

Spirits - The strong sales growth of 19.8% was mainly due to Vodka in Poland, where the brand, with the second largest market share, regained consumer confidence.  Metaxa grew by 10%, with particularly good growth in Eastern Europe.

Champagne – While the first quarter has traditionally little significance for Champagne sales, growth increased.

Third Party Products – There was a good performance by Scotch whiskies in the US with a 6.3% increase in sales, while shipments of Antinori wines slowed in a market with strong demand  (depletions up by 12%).

Outlook

Excluding exceptional factors, which affected the first three months of the year, and against an improving global background, Rémy Cointreau will continue its strategy for growth in a year of consolidation.  Continued high marketing expenditure and the launch of innovative products will enable the Group to re-establish its strong growth trend from  Autumn 2003.
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