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CONSOLIDATED TURNOVER FOR THE FIRST THREE MONTHS

APRIL – JUNE 2002

A 2.2% increase in turnover

Consolidated turnover to 30 June 2002 was €212.1 million.  At constant exchange rates, this represented a 2.2% increase compared with the same period last year, in which there was strong growth of 29%.  

        Divisional analysis:

	€m
	3 months to to 30.6.02 
	3 months
to 30.6.02

at constant exchange rates
	3 months
to 30.6.01
	%

Change

	Cognac
	          76.5
	           78.7
	77.7
	+   1.4

	Liqueurs                          
	          42.4
	           43.0
	38.6
	+ 11.3

	Spirits
	   36.1
	36.6
	43.8
	- 16.4

	Champagne & Wines
	   21.8
	21.9
	17.3
	+ 26.6

	Third party products       
	          35.3
	           36.0
	34.1
	+   5.6

	Total                               
	        212.1
	         216.2
	211.5*
	+   2.2


* The total at 30 June 2001 has been restated for the transfer of €1.9 million of Bols’ Dutch operations to Maxxium.

Sales in the first three months confirm the Group’s forecasts announced last June.  This performance demonstrates the strength of the brands to withstand the current economic environment.

Cognac sales increased by 1.4%, at constant exchange rates.  The maintained sales level was a good achievement in mixed market conditions: the new distribution organisation in China, which affected Rémy Martin sales in the quarter under review, is a positive step for the future development of the brand.  In the US, consumer demand remained strong in a prudent commercial environment and there is a continuing recovery in worldwide duty-free sales.
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Liqueurs continued to perform well, particularly in Europe, with Cointreau growing by 6% and Passoa by 13.4%.  The successful launch of Passoa Diablo in Benelux at the start of the quarter is encouraging.

Spirits – The decline in turnover was principally due to the situation in Poland.  In addition to the slowdown in economic growth in Poland, sales of vodka were temporarily affected by the anti-counterfeit measures taken by Bols Vodka in the three months under review (traceability and packaging) to ensure the brand’s strong growth (No. 2 in market share) and to improve consumer confidence.

Sales of other spirits continued to grow:  St James and Mount Gay rums rose by 7%, Metaxa by  8% and Seguin and St Rémy brandies by 22%. 
Champagne and Wines – The rapid rebound evidenced at the start of 2002 confirmed the strong recovery in Champagne sales.  Piper-Heidsieck and Charles Heidsieck grew by 32% and 49% respectively with sustained advertising and marketing expenditure.

The 5.6% increase in sales of Third Party Products came mainly from Scotch whisky sales, particularly The Macallan, which increased by 25.5% and Antinori wines which rose by 8.4% in the US. 

The Group’s strategy for development, which concentrates on organic growth, will be maintained.  Investment in communication, new products, and our foreign exchange hedging policy are all elements that will ensure the Group achieve its profit objectives. 
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