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P R E S S   R E L E A S E

22 January 2003

CONSOLIDATED TURNOVER FOR THE NINE MONTHS

APRIL – DECEMBER 2002
5.7% increase in turnover

Rémy Cointreau’s consolidated turnover for the first nine months to 31 December 2002 was €799.1 million, an increase of 5.7% at constant exchange rates compared with the same period last year.

Divisional analysis:

	(€ millions)
	9 months to

31.12.02
	9 months to

31.12.02

(at constant exchange rates)
	9 months to

31.12.01 (published)
	%

Change

	Cognac
	286.3
	304.5
	300.2
	+   1.5

	Liqueurs
	138.5
	142.3
	130.3
	+   9.2

	Spirits
	156.6
	162.3
	159.5
	+   1.7

	Champagne
	111.3
	114.0
	 92.2
	    + 23.6

	Third Party Products
	106.4

====
	111.5

====
	107.1

====
	    +   4.2

      ====

	
	799.1
	834.6
	789.3
	    +   5.7

	
	====
	====
	====
	      ====


The Group reported growth in all its divisions, with an 8.6% sales increase in the third quarter, mainly due to the excellent performance of vodkas and champagnes.

Cognac sales grew by 1.5% at constant exchange rates. This does not reflect the good sales performance in the US, where depletions increased by 7% in the third quarter.  In addition, sales in China through Maxxium were particularly encouraging in the run up to the Chinese New Year.

Liqueurs confirmed their strong performance in the period under review with growth of 9.2% in value and 6.6% in volume terms.  This was despite a disruption in sales during the third quarter as a result of destocking in Spain, the establishment of agreements with Asahi in Japan and the transfer of production for Ponche Kuba in Barbados.

Spirits benefited from a spectacular recovery in vodka sales in Poland during the third quarter, as previously announced, as a result of the commercial policy implemented by the Group from September 2002.  All other spirits brands continued to grow in line with the results achieved in the first six months of the year.
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Following the sharp recovery in the first six months of the year, Champagnes continued to perform well with a 23.6% increase in sales, substantially outperforming the market, while January orders indicate a strong year end.

Sales of Third Party Products rose by 4.2% with good sales growth in Scotch whisky and Antinori wines in the US.
Against this background, Rémy Cointreau confirms its objectives for the 2002/03 financial year.
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