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CONSOLIDATED TURNOVER FOR THE NINE MONTHS

April – December 2001

AN 8.1% INCREASE IN TURNOVER

Rémy Cointreau’s consolidated turnover for the first nine months to 31 December 2001 was Є790.5m, an increase of 8.1% compared with figures published for the same period last year.  On a like-for-like basis, turnover was stable across all the Group’s activities, with the exception of Champagne.

Divisional analysis:

	
	9 months to

31.12.01
	9 months to

31.12.00

(published)
	9 months to

31.12.00

(pro-forma)*
	%

Change

	
	
	
	
	

	Cognac
	         300.2
	      304.3
	         304.4
	-  1.4

	Liqueurs
	         131.7
	      108.1
	   128.5
	+ 2.5

	Spirits
	         160.7
	96.9
	   159.0
	+ 1.1

	Champagne and Wines
	           92.7
	      132.4
	   132.4
	      -30.0

	Third party brands
	         105.2
	        89.5
	   102.4
	      + 2.7

	
	         -------
	       ------
	        -------
	      -------

	Total (compared with 

pro-forma turnover)
	         790.5
	             -
	        826.7
	       - 4.4

	Total (compared with published turnover)
	         -------

         790.5

         ====
	      -------

      731.3**

      ====
	        -------

                -

        ====
	      -------

     +  8.1

     ====


*On a like-for-like basis including 9 months contribution from Bols

**Includes 3 months contribution from Bols and excludes Asbach and the distribution of

    non-spirits brands in the German duty-free market

The worldwide economic slowdown and the effects of the events of 11 September 2001, had a negative impact on the Group’s third quarter turnover.  However, its operations remain in line with forecasts made in December 2001.

Cognac showed a modest decline in sales due to the economic situation in Duty Free and certain Asian markets and to a lower growth in shipments to the US, a market where consumer demand was sustained at the end of the year and sales volumes of VSOP rose by 5% in the third quarter.            

Liqueurs continued to perform well with a 3.9% growth in sales of Cointreau and a 2.2% increase in Passoa.  Marketing initiatives to support Pisang Ambon and Coeberg are beginning to bear fruit.

Spirits continued to grow, particularly rums, which showed a 5.3% sales increase and a 19.7% growth in Bols and Sloplica Vodkas. In addition, Metaxa volume grew by 5% in Greece, its leading market.

Champagne showed a gradual improvement in sales at the beginning of 2002, following the effects of the overall economic climate in the months of October and November 2001.

Third party brands showed a sales increase of 2.7%.

In this context, Rémy Cointreau remains on track to meet its profit forecast, supported, in particular, by demand in the US.
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