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CONSOLIDATED TURNOVER FOR THE FIRST SIX MONTHS

APRIL – SEPTEMBER 2002

4.3% increase in turnover

At 30 September 2002, consolidated turnover of the Rémy Cointreau Group was         €479.5 million.  At constant exchange rates, turnover increased by 4.3% compared with the first six months of last year.

Divisional analysis:

	€ millions
	6 months to

30.9.02
	6 months to

30.9.02 

(At constant exchange rates)
	6 months to

30.9.01

(Published)
	%

Change

	
	
	
	
	

	Cognac
	182.6
	194.0
	190.1
	+   2.1

	Liqueurs
	92.5
	95.0
	80.6
	+ 17.9

	Spirits
	80.9
	83.5
	96.7
	-  13.7

	Champagne & Wines
	55.2
	56.5
	42.2
	+ 33.8

	Third Party Products
	68.3

====
	71.5

====
	70.4

====
	+   1.5

====

	
	479.5

====
	500.5

====
	480.0

====
	+   4.3

====


The Group generated good organic growth during the period, particularly in the second quarter (6.7% growth at constant exchange rates), despite an uncertain economic environment.

Cognac sales increased in the first six months of the year, with good second quarter growth (2.7% at constant exchange rates). Rémy Martin continued to grow principally in USA where consumer demand remains strong, while the new distribution organisation in China, established in July, has started to bear fruit, and a positive impact is anticipated on year-end sales.

Liqueurs, with growth of 17.9% in value and 14.9% in volume terms, were driven by a combination of factors: 11.3% growth by Cointreau with a favourable country mix (USA), continuing growth of Passoa in France and Japan (22.7%, sustained by a price increase) and the successful launch of Cointreau C and Passoa Diablo, which has enabled the Group to position itself in new consumption segments.
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Spirits: Turnover grew by 3.5% with the exception of vodka.  Following the anti-counterfeit measures taken by Bols Vodka in Poland during the Spring, the announcement of a 30% cut in excise duties, effective 1 October, led to major de-stocking in August and September, temporarily holding back the division’s performance.  Taking into account the current plan of action and new consumer price positioning in a reconstituted market, the second half of the year appears favourable for Bols Vodka. All other spirits brands continued to grow: St James and Mount Gay rums increased sales by 7.8%, with a significant rise in France and the US, Metaxa grew by 12.3%, particularly in Greece and Germany where it gained market share, and St Rémy brandy increased sales by 5.7%, driven by the growth of the Mexican market.
Champagne and Wines: The significant 24% growth in volumes confirms the strong sales recovery of Piper-Heidsieck and Charles Heidsieck, which reported increased sales in every major European market and in the US. 

Third Party Products: The modest 1.5% sales increase resulted mainly from the decision to cease distribution of low-margin products in the US duty-free market. However, Scotch whiskies performed well in the US, growing by 26.6%.

In advance of the year-end sales figures, the strength of the brands and the dynamism of the Group’s teams augur well for meeting Rémy Cointreau’s targets for organic growth.
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